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е EASY-TO-STORE SCREEN ELIMINATES 
HOMEOWNER HASSLES. 


e RUST-FREE SCREEN STORES LIKE A WINDOW 
SHADE ON A SPRING-LOADED ROLLER 
HIDDEN AT THE TOP OF THE WINDOW. 


* SIDE-MOUNTED GUIDES KEEP SCREEN 
ENGAGED AND PROVIDE STABILITY. 


* AVAILABLE PRE-ASSEMBLED IN-WINDOW 
UNITS REDUCE INSTALLATION TIME. 


е WOOD-VENEERED VALANCE THAT HIDES 
SCREEN CAN BE PAINTED OR STAINED 
TO MATCH INTERIOR WORK. 


* (CLIENTS NOTICE THE DETAILS. 
GET NOTICED WITH PELLA. 


THE ROLSCREEN WINDOW SCREEN 


The Pella: Rolscreert’ retractable screen eliminates the hassle of normal screens. 


е THE ELLIOT HOME 


e CHICAGO, ILLINOIS 
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ИЯ VIEWED TO BE THE BEST” 


800 -544-PELLA 


ә WWW.PELLA.COM 
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Whic.. Hom. Has ...e Beam. 


MOVERS, 


New homes with built-in Beam Central Cleaning Systems have a history of selling faster for a faster 
return on your investment. Why? Because buyers perceive Beam homes as possessing superior quality. 


A Beam Central Cleaning System distinguishes your homes from others. It’s the low-cost 
amenity consumers request, the amenity that adds value beyond its price. Its warranty, the best 
in the industry, guarantees years of floor-to-ceiling cleaning power. 


Turn your houses into homes more quickly with Beam, the extra amenity that raises . 
the value and the potential of any property. 


Beam's Builder Program 
allows you to add a Beam 
Central Cleaning System 
to your model home free! 
See your local Beam 
dealer for details. 


BUILD IN A 
BEAM 


CENTRAL CLEANING 


x SYSTEMS 


The World's #1 Central Cleaning System Circle no. 95 
Р.О. Вох 788 * Webster City, ТА 50595 • 1-800-369-2326 * www.beamvac.com 


“4 THE BENEFITS OF BEING E- 


ROUGH 
AROUND the EDGES. 


Natural beauty starts with being rough around the edges. Introducing 17th Century™- 


BORAL BRICKS а distinguished collection from Boral Bricks. It takes you back in time and 
(SOLID DECISIO# gives your dream home antique appeal. What makes 17th Century so 

special is the process in which they are created. By being formed the “old-fashioned” way, 

individually in wooden moulds and dusted with sand, 17th Century brick possess soft edges, a 


velvety texture, and various imperfections that make each brick truly Б B po he 


| Reset ма. © 


one-of-a-kind. And because they come from Boral Bricks, America’s largest 5 


Brick shown: BH 200/232. 


brick manufacturer, you automatically get the security that comes with our exclusive 
Lifetime Plus One Guarantee.* For more information or to find your nearest 17th Century 


distributor, call 1-800-5-BORAL-5 or visit us at www.boralbricks.com. 


*Good for the time you own the house, plus one transfer to the next owner of your house. 


1 Fi CENTURY” 
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For consistent 
quality and a fast, 
no-hassles job, 
choose NAHB- 
certified Knauf 
insulation installed 
by professionals. 
Available in a full 
range of sizes and 


R-values. 
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after our new E i › red extreme 


Meat ing, the desir eon à Das” т м. 


When ше sent оит пеш Weather Shield Legacy Series” tilt and casement windows 
to the test lab, we expected them to test well. And they did. Our casements with- 
stood 65 mph driving rain and 205 mph winds— beyond the hurricane standard 
for most residential applications. Our exclusive new ThermoGold" Low E glass 
tested just as well, outperforming standard Low E glass. ThermoGold glass provides 


improved thermal performance and enhanced 


shading coefficients to keep your house warmer in eather Shield 
Windows & Doors 


the winter and cooler in the summer. So punishing 


weather isn't a problem. If Legacy Series Windows 


) 
à; ; 17 
can stand that kind of abuse in the test lab, just L 


imagine how they'll perform in the homes you build. 


There's more to see in a Weather Shield window" 


*Unit size tested — 2-0 x 4-0. Tested in accordance with AAMA/NWWDA 101/I.S. 2-97 
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www.weathershield.com 


(800) 477-6808 ext 2099 
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THERE'S A SIMPLE 
REASON WHY THIS FLOOR 
WON'T SQUEAL. 


It’s built with BCI? Joists — part of the Simple Framing System? 
from Boise Cascade. The Simple Framing System ensures 
flatter, quieter floors. Smoother-working doors and windows. 
And walls that are square and true. In short, a better-built 
home, top to bottom. For the full story, call 1-800-232-0788 


and we'll send you a free copy of our BC Calc software. 


Boise Cascade 
The Simple Framing System? 


©1999 Boise Cascade. All rights reserved. 


www.bcewp.com 
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That’s TimberTech® decking you’re dina at. And if initial response is any measure, 


consumers are making it the wave of the future. That's because it won't rot, warp, split, 


splinter, or decay like wood. So it looks great when new, and after years of exposure to the elements. All with 


super easy installation, no exposed fasteners, and easy, “no sweat” maintenance, 
too. To find out more, call 1-800-307-7780. It can mean a better future for you. 


A Crane Plastics Company product. Check it out on our web site at www.TimberTech.com. 
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fimberlech 


You'll never find weed this pon 


Architects and designers drawn to the elegance of natural slate "m 
have an affordable” attractive alternative with Eternit; 

Eternit fiber cement slates'offer authentic colors & textures with various 
sizes and shapes for your custom designs. No other roofing material combines 
ease of installation, permdnence, affordability, and natural splendor, 

Achieve new heights and. peak performance with Eternit Slates. 


H, | Circle no. 210 
Berks Corporate Center, Reading, PA 19605 


Et it USA (800) 233-3155 Tel (610) 926-0100 Fax (610) 926 9232 
егп! Email: RonHruz@EternitUSA.com Web: www.EternitUSA.com 
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Beautiful Garage Doors 
for Beautiful Homes. 


== Dm 


TEA 2 ARCHITECTS 


DESIGNER 800.241.0525 
DOORS INC  www.designerdoors.com 


Custom DESIGNED, HAND-CRAFTED AND DELIVERED NATIONWIDE 
ATLANTA = BOSTON <> CHICAGO «e MINNEAPOLIS <e PHILADELPHIA 
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ANNOUNCING... 
residential architect 


from residential architect magazine 


Ask questions, find answers, share ideas— 
connect with others who do what you do. 


Read The Latest Industry News 


Quickest Way to Find Product Specs You Need 


Indepth Coverage on 
Innovative Design 


Get Insiders’ Tips & Techniques 


Learn Solutions for the Most 
Critical CADD Challenges 


Find the Latest Upcoming Conferences, 
Books, Software and Tapes 


Converse with Other Architects 


Link to Hundreds of Related Sites 


www.residentialarchitect.com 
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In an independent laboratory test, USG’s 
INSULSCREEN™ 2115 EIF System withstood 
215 mph winds and a design load of 119 psf. 
Which is one reason it’s the only system 
with a comprehensive 15-year warranty. To 
learn more, call 1-800-USG-4YOU or visit 


our website: www.usg.com 


WATER-MANAGED 
EXTERIOR SYSTEMS 
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MOTHER NATURE HASA - 
BIG, EAT MAGNIFYING GLASS 


F 


©1999 Hurd Millwork Company. PPG logo is a registered trademark of PPG Industries, Inc. 


The sun hath no mercy. Its stare can turn a living 


room with western and southern exposures into Death 
Valley. Fortunately, Hurd offers Heat Mirror™ SC-75 windows with 
solar control glazing. They reduce heat gain by more than 
fifty percent compared to dual pane glass and block 99.5% of 
damaging UV rays without shades, blinds or tints. Visit us at 
1-800-2BE-HURD ext. 800 or www.hurd.com. And get nature off 


your back for good. 


pp 


YOU ARE NOW FREE 
TO BUILD." 


Glass Technoloay 
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from the editor 


modern times 


the way we live is changing, but maybe not as radically as the avant-garde imagines. 


by s. claire conroy 


f | н orty-five years ago, ту 
©“ parents designed their 

_ dream house. Му 

father, who fancied 
being an architect until he 
learned about the math 
requirement, did a rendering 
of it in oil paint that hangs 
in their hallway to this day. 
Not until I took my first 
architecture course in college 
did I recognize their dream 
house was a knockoff of 
Ludwig Mies van der Rohe’s 
and Philip Johnson’s glass 
houses. 

Although they never built 
their much-loved Modern 
house, my parents did 
install sliding glass entry 
doors in their pseudo Tudor 
—to the horror of their 
architect friends. If they 
couldn’t have a glass house, 
at least they could have a 
glass front door. It was their 
gesture to Modernism, and 
to a concept The Museum 
of Modern Art has dubbed, 
in its first major exhibition 
on residential architecture in 
three decades, “The Unpri- 
vate House.” 


who’s there? 

On view through October 5, 
MoMaA’s show addresses the 
vanguard of house design. 
At a time when most home 
buyers are still “cocooning,” 
these houses explore the 
idea of interconnectivity— 


residential architect / september - 


between the inhabitants and 
the outside world; between 
one inhabitant and another. 
Many of the projects experi- 
ment with audio-video tech- 
nologies and high-tech 
materials. Still, most of 
them also owe a debt to 
Mies and Johnson. The 
amount of glass in their 
houses—some built; some 
not—should delight win- 
dow makers. But it takes a 
remarkable client to tolerate 
the level of exposure these 
architects propose. Even 
my parents, who watch too 
much frightening news on 
TV, have added a second set 
of solid doors behind their 
glass ones. 


easy-does-it 
modernism 

Our cover story surveys a 
kinder, gentler Modernism 
flourishing in the lushly 
beautiful Pacific Northwest. 
At the forefront of this site- 
and climate-specific region- 
al style are David Miller 
and Robert Hull, of Seattle- 
based Miller/Hull. They 
and the other talented archi- 
tects featured in “Northwest 
Passion” (page 52) com- 
bine architecture, plan, and 
materials in a way that re- 
spects their clients and the 
environment. 

Although they probably 
don’t want a glass house, 
most clients are asking for a 
stronger connection between 


october 1999 


the indoors and outdoors 

in their new houses. Conse- 
quently, you may find your- 
self working more often 
with landscape profession- 
als. “A New Leaf,’ on 

page 80, explains how you 
can make the most of that 
collaboration. 

Perhaps the biggest 
change from private to un- 
private has occurred in the 
kitchen. The walls have 
tumbled down, and it’s now 
the most open room in the 
house. Our design portfolio 
on page 66, “Five Easy 
Kitchens,” looks at a few 
fine examples. 


house proud 

Not everyone has the good 
fortune to choose how 

they live. Last year, residen- 
tial architect teamed with 
Habitat for Humanity and 


Katherine Lambert 


the APA (the Engineered 
Wood Association) to help 
improve the quality of af- 
fordable house design. The 
Homes for Habitat Design 
Awards, now an annual con- 
test featured in our maga- 
zine, recently won a Wil- 
liam D. Littleford Award. 
Sponsored by the American 
Business Press, the awards 
recognize corporate charita- 
ble efforts and the publica- 
tions that report on them. 
Congratulations to our 
partners in the program and 
co-sponsors Premier Build- 
ing Systems and Klima- 
Tite. Congratulations also 
to the residential architect 
staff and particularly to 
former editor Susan Brad- 
ford Barror, who’s moved 
on to an exciting new proj- 
ect: son William Bradford 
Barror. ra 


www.residentialarchitect.com 
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inative materials to create show- 
tions. But only genuine 
\ gas fireplaces offer | 


The floor plan works, the rooms are just 
right. But there’s still something missing. 
Something that Il turn so-so into sensa- 
tional. Well. a spectacular HEATILATOR | 
direct vent fireplace is just the thing. They.. tec gyi 
don’t need conventional chimneys, 80 өшу. —., and more itu minem fl 
во practically anywhere, in practicall о ы bci «c put romance’ at the ta пећ of ab 
time at all. Their clean, energy-efficient ^ : And ist hat | 

burn provides enough heat to warm the irepl: 
whole room. Plus, clearances are minimal ator-ore 8 | 
and framing is simple. So you can use Because des! > س‎ тоот бога grate idea. | 


A HON Industries Company 
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presenting, beauty squared from HB&G. 
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HB&G's line of square columns gives you 
= More sizes. Choose from 6- to16-inch diameters, in lengths to 20 feet 
= Same lifetime warranty as on our round columns 
и Five ornamental capitals 


At HB&G, we're now producing square PermaCast columns in a wide range of sizes. These 
columns come with the same lifetime warranty, load-bearing qualities and low-maintenance 
features as HB&G's round columns. 

Five ornamental capitals as well as applied panel moldings are available for customizing. 
Shown at right is an example. Here, the builder used an 8-inch diameter column on the 
bottom and slid a 6-inch column inside to create the look of a column on a pedestal. HB&G 
molding #54502 adds further interest. 

Find out about our entire product line including PermaRail, PermaPorch Posts and their 
assortment of Polywood products. Call 1-800-264-4HBG today for a dealer near you. 


Square column 
aca with molding 
ДІ 


HG Е 


Р.О. Box 589, Troy, AL 36081 
800.264.4HBG е 334.566.5000 е 334.566.4629 Fax 
www.hbgcolumns.com 
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Hanley-Vvoods 
Custom Repnnts 


You've worked hard to be the best in your business and weve 
noticed. Your feature story in our magazine is a ready-made 
marketing tool just waiting to work for you. 


Spread the word about your success and enhance your compa- 
ny's image by providing customers with information they can take 


home. 


Here are a few of the ways that companies are using custom 
reprints to do their advertising for them: 


* Handouts at trade shows, meetings, and events 

* Direct mail to customers and prospects 

* Sales aids for your field forces 

* Press releases and media packages 

* Promotional pieces for dealers 

* Training aids to educate and motivate your people 
* Office display 


Personalize the feature story about your company. Make it as 
unique and innovative as you are. Customization options 
include: 

* Adding your company name and corporate logo 

* Adding a banner 


* Including a letter from your CEO 
• Including an advertisement 


We've put you in the spotlight, now make the most of it. For 
more information on custom reprints call (202) 736-3446. 
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Hanley-Wood, Inc. 

hanley-wood.com 

One Thomas Circle, NW, Suite 600, Washington, DC 20005 
202.452.0800 


Who says you can have 


too much of a good thing? 


A Viking range. Viking ventilation hood. Viking dishwasher. And it gives you the freedom to create the perfect kitchen 
Viking refrigerator. Now you can give your clients Viking every- | for every client. Whether the design calls for gas, dual fuel, or 


thing. From cooking to kitchen cleanup, the Viking full product electric in a built-in or freestanding unit — you can get it all 


line puts professional performance into every corner of the kitchen. from Viking. And that's a great thing. VIKING М | 
естісі ee orn ul ® 
А Professional Performance 
Circle no. 205 for the Home™ 


Viking Range Corporation % (662) 455-1200 * www.vikingrange.com 


letters 


keep those cards, letters, and e-mails coming, folks. 


good ideas 


x 4m esidential architect 
is not a throw-away 
magazine. The qual- 
ity of its photogra- 
ы and graphic presenta- 
tion is high. And there are 
not excessive ads, which is 
refreshing. 

I do have some sugges- 
tions, however, for story 
ideas. Following are some 
topics that I think residen- 
tial architects would like to 
read about: 

1. A study of homeown- 
ers/tenants who have lived 
in “new urbanism proj- 
ects.” Once the initial 


excitement has receded, 
what’s the consensus? Are 
these projects working? 

2. More information on 
the single-home rental mar- 
ket. Is it viable? 

3. Input from builders 
on what they are looking 
for from architects. What 
works and what causes 
major headaches for them? 

4. An article in which 
we hear from homeowners 
who actually live in one of 
your previously published 
homes. What factors are of 
benefit or concern to them? 

5. More articles on mul- 
tifamily projects, especially 


high-density projects. 

6. Articles on how land- 
scaping and architecture 
complement each other, 
especially in site planning. 

7. Adaptive re-use proj- 
ects: the challenges and 
opportunities. 

8. An issue devoted to 
new product ideas from 
manufacturers. 

9. Kitchen cabinets: how 
to recognize quality fea- 
tures and construction, and 
a discussion of detailing 
and layout issues. 

Finally, I would suggest 
that your mailing list be 
expanded to include devel- 


opers of larger-scale resi- 
dential projects. Our devel- 
oper clients would benefit 
from exposure to a better 
quality residential maga- 
zine such as yours. 

Keep up the good work. 


Ronald E. Harwick, AIA 
Vice president 

James, Harwick + Partners 
Dallas 


The editor replies: Thank 
you for your suggestions. 
Several of them are already 
in the works for upcoming 
issues. In fact, in this issue, 
we look at how architects 
and landscape architects 


LIFE is a registered trademark of Time, Inc. 


Used with permission. 


can improve their working 
relationship. And, we de- 
vote our December issue 
to products. We’re always 
looking for good ideas 
from our readers. Please 
e-mail them to cconroy @ 
hanley-wood.com or 

call me at 202.736.3312. 
—S. Claire Conroy 


habitat for humanity 


УУ y company has built 
| | two homes for 
Homes for Habitat here in 
Kansas City. It’s a constant 
struggle to make the homes 
both affordable and attrac- 
tive. I was quite impressed 
with the results of your 
design competition (“The 


Tl 1 > > A 
the T challenge 
^ ы io hatt tron ане 


Ultimate Design Chal- 
lenge,” April 1999), as the 
charming designs were 
some of the best I have seen 
in the 15 years I’ve been in 
the business. I hope our 
local Habitat can in- 
corporate some of your 
designs in future building 
seasons. Our affiliate was 
founded 20 years ago as the 
seventh Habitat in the nation 
and we are closing in on fin- 
ishing our 150th home. We 
hope to be able to increase 
our production and so it is 
crucial that we deal effec- 
tively with the challenges of 


building attractive and 
affordable homes. 

Thank you for your sup- 
port of Habitat for Humanity. 


Eric Bushner 

Assistant vice president 
James B. Nutter & Co. 
Kansas City, Mo. 


compliments 
of our readers 


Q "4 oon after the arrival of 
wı the May/June issue, I 
began hearing from people 
who commented on the 
publication of my house 
("Architects' Houses,” page 
72.) I compliment you for 
all the good articles and 
exposure you are giving to 
residential design. It should 


help improve the industry 
and the desire for higher 
quality design. 
Good job! 
Kirk Gastinger, FAIA 
Gastinger Walker Harden 


Architects 
Kansas City, Mo. 


(C veryone at our office 
*« enjoys and appreciates 
the role that your magazine 
plays in our segment of the 
architectural community. 
It's well pulled-together 
and well-presented. 

Thanks for the resource. 


Will Winkelman 
Whitten Architects 
Portland, Maine 


Laine M. Jones, АЛВА. 
Residential Design 
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For more information about specifying Cabot products, call 1-800-US-STAIN ext. 347. 
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For a FREE catalogue on Kolbe & Kolbe wood or vinyl 
windows and doors, call 1-800-955-8177 or visit us on 
the World Wide Web at www.kolbe-kolbe.com. 


Kolbe & Kolbe 
Millwork Co., Inc. 
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GREAT. THREE PLANS WERE PRESENTED. 
THE CLIENT LOVES THIS ONE. 


Now ALL YOU HAVE 
TO DO IS FIGURE O 


About 10 seconds after the sound of the last high-five, уои те faced with the responsibility of getting 
the project built on time and on budget. But you don’t have to feel all alone. 

Specify engineered lumber products from Trus Joist MacMillan, and you get a team of professionals 
who have been helping builders, architects and engineers design and build better structures for well over 
40 years. In California alone we have 23 technical support people, including licensed engineers, 


" BUILD IT. 


IS IT WARM IN HERE OR WHAT? 


available within 24 hours for on-site assistance. Specify TJI" joists, Parallam" PSL, Microllam* LVL and 
TimberStrand* LSL from Trus Joist MacMillan. It may be the only part of your job that’s no sweat. 
For more information or copies of our latest technical 


literature, call 800-788-5006 in Southern CA, 800-644-4856 = | ass Jets Mat! fan 
in Northern СА, or 800-628-3997 in the rest of the U.S. ® f қ 


Visit us at: www.tim.com Investment information: NASDAQ (TJCO) 


Т.И” joists, Parallam® PSL, Microllam" LVL and Тітрегбігапа LSL are registered trademarks of Trus Joist MacMillan, A Limited Partnership, Boise, Idaho. 
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tips and trends from the world of residential design 


victorian era 


a omplimentary phone calls from the 
m neighbors are a pretty good indica- 
ә i tion that an architect’s work has 
been well-received. A 1999 Gold Nugget 
award from BUILDER magazine doesn’t hurt, 
either. Mithun Partners in Seattle can claim 
both distinctions for its recently completed 
Victorian Townhomes in the Queen Anne Hill 
section of the city. 
| The project features a subterranean parking 
garage beneath the townhomes, and contextual 
details like sharply sloped roofs and gated 
entry courtyards. “Queen Anne Hill is an afflu- 
ent, very design-conscious area, with a lot of 
older, single-family houses,” says principal-in- 
charge and chief designer Jim Bodoia, ATA. 
“We wanted Victorian Townhomes to enrich 
the neighborhood, not be something people 
would roll their eyes at.” He needn’t worry: 
The only ones rolling their eyes now are 
members of the sold-out project’s market 


competition.—meghan drueding 


www.residentialarchitect.com 


Subile exterior colors and brick and 
stone detailing draw from the area’s 
Victorian heritage. The three-story units 
are designed to appeal to urban profes- 
sionals and empty-nester buyers. 


Illustration: Francisco Caceres 


Photos: © Robert Pisano 


survey Says ... 


^ merican new-home buyers still believe bigger is 
ЖЕТІ better. The proof is in the results of the NAHB's 
Ts" ts “American Dream" survey. Thirty-seven percent 
of the Web-based survey's 2,000 respondents said they 
would accept no fewer than four bedrooms in a newly 
constructed house; 51 percent want no fewer than two- 
and-a-half baths. Kitchen islands were the top choice of 
amenity for 76 percent of those polled; walk-in pantries 
and 9-foot first-floor ceilings were among the other 
must-haves. The majority of the respondents—approxi- 
mately three-quarters—had a household income of 
$50,000 or more and were between the ages of 25 and 44. 


macarthur fellows 


everal months before the 


1999 MacArthur Fellows 


were announced, Richard 


Scofidio heard a rumor that an architect 


was under consideration for the | E 
Diller and Scofidio's 


Slow House is part of 
the Museum of Modern 
Art's current exhibit 
"The Un-Private 
House.” 


coveted prize. He had no idea, 
however, that the architect in 
question was himself—along 
with his partner, Elizabeth Diller. “We were completely 

surprised,” he says. We've been so busy that we haven't had time 

to decide exactly what to do with the prize.” 

Intended to free talented people to pursue their interests, the Mac- 
Arthur Fellowship is awarded each year to a varying number of individuals 
in many different fields. The five-year program offers grants ranging from 
$30,000 to $75,000 annually. Potential honorees are identified by anony- 
mous “talent scouts” who make recommendations to a selection commit- 
tee; winners may spend the money any way they wish. The program 
allows self-motivated achievers to use their creativity, talent, and dedica- 
tion to make a significant contribution to society. 

Those qualifications most certainly apply to Diller and Scofidio. 
Besides teaching (he at the Cooper Union School of Architecture, she at 
the Princeton School of Architecture), the pair have built a progressive, 
multidisciplinary practice. They’ve designed critically acclaimed homes 
and have intertwined their architectural work with projects in the fields 
of multimedia, theater, dance, and the visual arts. With a couple of 
MacArthurs in their pockets, these forward-thinking architects can 


pursue even more avenues of ingenuity.—rn.d. 
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You can use Andersen® windows in virtually any form 
imaginable. Hexagons, octagons, pentagons, trapezoids, 
triangles, diamonds, circles, ovals and, of course, squares and 
rectangles. In fact, we sell 206,000» shapes and sizes. In 


combinations beyond belief? 


Clear Pine 
Taler 


choices alone. 

profiles, dramatic shadow lines and slender frames. 

Each offers your clients the Perma-Shield® System: products 
so durably built, solidly backed and faithfully serviced, 

that window worry has no place to reside. Today or tomorrow. 


й 


To learn more, call 1-800-426-4261, % а 2 ; 
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home front 


the shipping news 


E t sounds like a plot from a futuris- 


| tic science-fiction movie. An ide- 


alistic Florida engineer decides to 
build a floating city that will continu- 
ously circumnavigate the world—a 
place where 50,000 people will per- 
manently live and work. 

But it’s not science fiction. Engi- 
neer Norman Nixon of Sarasota, Fla., 
is in the process of developing this 
seafaring city, to be called “Freedom 
Ship.” At 750 feet wide, nearly a mile 


long, and 25 stories high, the commu- 


nity will be the biggest sea vessel 
ever constructed. Once Freedom 
Ship’s financing is in place (which 
Nixon predicts will happen this fall) 
he'll start construction, using archi- 
tects to design the project's interiors. 
So far, all signs point to “go” for the 


massive ship, which is projected to 
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cost $6 billion. ^We've sold 2,700 
units, about 80 percent of which are 
residential,’ says Nixon. “So, we defi- 
nitely know there's a market out there 
for us." The location of Freedom 
Ship's building site has not yet been 
determined; for more information, go 


to www.freedomship.com.—rn.d. 


book reports 


жыш etting tired of the small, inevitable headaches 

| that come with designing houses? Seduced by 

” » | the higher profit margins and increased publicity 
%” commercial and institutional work often bring? 
Pick up a copy of Akiko Busch's Geography of Home: 
Writings on Where We Live, a collection of essays that 
first appeared as a series in Metropolis magazine. This 
small, richly written tome evokes all the pathos and plea- 
sure of designing and living in a house—and it does so 
in a highly enjoyable, almost novelistic style. 

“What this book sets out to do,” Busch writes in her 
introduction, “is look at some of the different ways we find 
to make things fit. Design, most of all, may be about find- 
ing this sense of fit between people, places, and things.” 
She goes on to explore that fit by examining the many 
pieces that make up a home. Each chapter is devoted to a 
particular room of the house, and each is full of amusing 
anecdotes and shrewd observations about the room's past, 
present, and future. Busch, who has spent the past 20 years 
writing about design, squeezes relevant information and 
nuance out of the smallest personal experiences. 


residential architect / september · 


Geography of Home. 
Akiko Busch. 163 pp. New York: 


Princeton Architectural Press. 
1999. $19.95 (hardcover). 
212.995.9620. 


What make this book more than just a charming mem- 
oir, though, are the stimulating questions she poses, and 
the thoughtful conclusions she draws in each chapter. 
"Small wonder that the dining room has remained such a 
prominent feature on the domestic landscape,” she notes, 
for example. “We do everything we can to edge ritual out 
of our lives, then rediscover its pleasures." Geography of 
Home is both elegant and funny, philosophical and thor- 
oughly absorbing. Busch coaxes meaning and intrigue 
out of the front door, laundry room, and other humble 
elements of a house. She makes us realize afresh the fas- 
cinating and complex lessons contained in a home.—n.d. 
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Practically impervious to fire, rain, 
insects and customer complaints. 


Over a billion square feet of James Hardie siding products are keeping homes 
beautiful all across the U.S. They're utterly defying the elements every day, from the cold, 
damp Northwest to the hot, humid South, So no matter where you 
build, customer callbacks aren't in the forecast. If youd like to learn Фа: Hardie 
more, call 1-888-HARDIE-I or visit us at www.jameshardie.com. n aS 


©1998 James Hardie Building Products 
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calendar 

young architects award/ asap conference and competition 
whitney m. young award october 15-19, 1999 

entry deadline: october 1, 1999 san francisco 


architecture in perspective competition deadline: 


These two AIA awards programs are open to, respective- early december 


ly, individuals who have been licensed to practice archi- 


tecture for less than 10 years, and architects who have For more information about the American Society of 
made significant contributions to society through their Architectural Perspectivists’ annual conference and its 
work. For more information, call 202.626.7586 or go to competition for architectural illustrators, visit ASAP’s 
www.aiaonline.com. Web site at www.asap.org or call 202.737.4401. 
custom home design.y.c. 
design awards october 27-29, 1999 
deadline for requesting jacob javits convention center, new york city 
e 12, 1999 Meet in the Big Apple and exchange ideas with more 
entry deadline: than 20,000 interior designers, architects, builders, 
november 26, 1999 real estate professionals, manufacturers, and dealers. 
Call 1.800.950.1314, ext. 2331, to register, or go to 
P j Call Deena Shehata at www.designyc.com on the Web. 
Warren Jagger Photography 202.736.3407 or e-mail - 
dshehata ? hanley-wood.com to request a binder for the 1999 remodelers' show 
23rd annual CUSTOM HOME Design Awards, sponsored november 5—7, 1999 
by CUSTOM HOME magazine. The Warwick, R.I., pennsylvania convention center, philadelphia 


residence shown above won a Merit Award in last 


year's contest. View products and attend seminars geared to the remod- 


eling industry. Call 1.800.368.5242, ext. 111, or visit 
1998-99 sub-zero kitchen . қ www.RemodelersShow.com. 


design contest : 
deadline: december 31, 1999 build boston 
november 16-18, 1999 


Open to the trade only. Call Sub- world trade center, boston 
Zero at 608.271.2233 for entry forms 
and rules, or e-mail szmktg (? sub 
zero.com. Interior designer Sharon 
Tjader's entry, right, took third place 


in the 1996-1997 competition. 


The Boston Society of Architects' annual trade show 
and conference features a comprehensive exhibit floor 
and highly regarded educational seminars. To register, 
call 617.951.1433 or go to www.architects.org. 


Courtesy Sub-Zero 


manhattan project 


rchitects, designers, and homeowners in Manhattan now 

have a new resource for sophisticated kitchen products and 

home furnishings. The U.S. division of the Italian company 
Snaidero Kitchens and Design plans to open its first Manhattan show- 


room on October 7. The studio will contain several model kitchens as 


30 well as furniture from Snaidero's Doma Home Design Collection. 


Snaidero 
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ow available by Ше 
square foot. 


For decades, the notion of building or remodeling a home with wainscoted 
walls has been thought of as a luxury reserved for the wealthy. 
That is, until now. 
New England Classic is offering a raised panel 
system that will not only duplicate the look 
of custom millwork, it will outperform it. 
Using select Grade-A sliced veneers 
laminated to stable engineered 
wood substrates, the system can be 
configured into endless applications, 
even stairways. Veneers include oak, maple 
and cherry as well as paint-grade finish. 
And here is the best part. New England 
Classic wainscoting will cost about one-third as 
much as a comparable custom installation and can 
be quickly installed by a carpenter with a chop saw and 
a power nailer. 
If you are looking for some authentic New England charm 
on your next project, call us at 888.880.6324 for distributor 
information and be sure to visit our website. www.homefittings.com 


N EW ENGLAND CLASSIC" 465 Congress Street, Portland, Maine 04101 
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. he Los Angeles 
| home containing 
| this massive stair- 
“wm well spins with 
curves. “Тһе clients 
asked us to take a soft, 
welcoming approach 
to the design," says 
Marshall Lewis, AIA, 
who's based in Cambria, 
Calif. ^The curves are 
meant to make them 
feel enveloped, almost 
embraced inside the 
house.” Steel railings 
and a red painted-steel 
column lend definition 
to the space; redwood 
siding on the upper part 
of the stairwell adds 
warmth to the home’s 
prim white walls. 


© J. Scott Smith 
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Vinesh Ghandi 


7 hadani Hetzel Partnership of Washington, D.C., 
< designed a curved dining room wall unit for this 


© Bailey Edwards Design | | apartment in Bombay, India. The unit's shape 
E he wave-like forms of these custom kitchen cabinet *» allows for greater storage capacity at its center. 
doors take their inspiration from the house's location Burma teak and glass shelves provide ample display 
on the Des Plaines River near Chicago. Bailey Ed- space for the owner's collection of plates and cut 
“ы wards Design of Chicago created the anigre veneer glass. And a hefty green marble countertop supported 
doors; the home's owner found the equally offbeat painted by teak base cabinets lends the entire piece a sense 
metal handles at a retail store. of solidity.—m.d. 
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From A to Z. 


No matter what wood door design you're looking for, Morgan has it. Hundreds of elegant solutions in 
Red Oak and Ponderosa, Radiata and Knotty Pine. In fact, no one's more ready to build on your ideas. We offer ten times 
more exterior designs, three times more interior designs than many other manufacturers. Need a custom look? You've got 
it. And Morgan's century-old reputation for quality assures your reputation will stand the test of time. Call now for our latest 
catalog: 1-800-877-9482 ext. M2. How do you spell imagination? Morgan. 


© 1999 JELD-WEN, inc. All rights reserved. JELD-WEN is a registered trademark of JELD-WEN, inc., Klamath Falls, OR. Part of the JELD-WEN? family 
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People love wide Open spaces. 


Just not in their walls 
waiting for the right window. 
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©1998 JELD-WEN, inc. JELD-WEN, Pozzi, and Pozzi Wood Windows are registered trademarks of JELD-WEN, inc., Klamath Falls, OR 
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Pozzi wood windows and patio 


| (We re old hand at new designs | 
All sharing one architectura | 
| standard So you Ж the ы 


| window, аа TE you need 


come true. | 


Randy Scagliotti, | 
| Production Manager 


The customer who's remodeling 


LR a dream, one 17% уе ken 


{ | fd yeri, and now trst to you. 
| And to people like Randy who 
TE 

f help bring it to life through 
j 1 | 
| | 


В 
| 3 doors. With over 4,000 O standard 
| | sizes. Not to mention the д0 % of 
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WOOD WINDOWS” 
Part of the JELD-WEN? family 
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_ HANDCRAFTED IN BEND, OREGON." 


Free catalog: 1-800-257-9663 ext. P1. 
Or visit us at wWwW.pozzi.com 
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ven with today’s technology, its most unique 


feature is а 133-year-old philosophy. 


When we made our first double-hung wood windows, 
a lot of them lasted well into the next century. 133 years later, 
we still use solid Western pine and treat our craft with absolute respect. 


Of course, people still like good service and fast delivery. And now, 


we combine our old-fashioned Midwestern helpfulness with the latest 
in estimating programs, satellite tracking, www-dot-coms and the like. 
So if you’re looking for windows your clients will feel good about, 
or ways fo get new clients, give us a call. 


We'll put 133 years of experience to work for you. 


Windows for tomorrow. Since 1866.™ Caradco. 


Part of the JELD-WEN® family 
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perspective 


nature’s way 


architect charles delisio unplugs the machine for living. 


38 


by charles delisio, aia 


ustainable design 
may seem like 
just the latest 
trend, but we 
believe it’s really a very tra- 
ditional approach to archi- 
tecture. We explain to 
clients that our design ideas 
are based in the practical 
traditions of architecture, 
using the material influ- 
ences of climate, region, 
and place to create rich and 
lasting work. We show them 
houses that are simple and 
direct; we talk about day- 
light, fresh air, and natural 
materials. Our sustainable 
architecture doesn’t rely on 
cutting-edge "green" mate- 
rials or high-tech systems 
and equipment, it's about 
sensitive and creative build- 
ing—sensitivity to the nat- 
ural environment and to cre- 
ating a rich way of living. 
The sustainable design 
we practice has its origins 
in a time when materials 
were limited and technology 
rudimentary, when it was 
absolutely necessary to 
work with the local environ- 
ment. We see this dedication 
to indigenous materials, ver- 
nacular roots, and natural 
conditions in the work of 
architects Greene and 
Greene, Fay Jones, and Luis 
Barragán. We see it mani- 
fested in such effective, site- 


driven structures as Penn- 
sylvania farmhouses, 
Charleston Single Houses, 
and Nebraska straw-bale 
houses. Most Italian vil- 
lages are richer and more 
interesting than many of 


www.residentialarchitect.com 


Harvey Butts 
Taking our cue from tra- 
ditional, site-driven struc- 
tures like this old barn 
in rural Pennsylvania 
(left), we design houses 
that work with—not 
against—nature (above). 
In part, that means using 
indigenous natural mate- 
rials and appropriate 
technology rather than 
high-tech products. 


Deborah Elliott 


the "New Urban" towns 
recently built in the United 
States. And a simple barn 
built years ago in rural 
Pennsylvania is as beautiful 
as most current award-win- 
ning architecture. 
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minding matter 
Architects used to design 
buildings to work with the 
site and climate. Today, it's 
common practice to use 
earth-moving machinery 
continued on page 40 
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How much thought do you put 
into your windows and doors? 


IT SHOWS. 


Think about it. Quality windows and 
doors make a home more beautiful and comfortable, inside and out. No 
other design decision will matter if the windows and doors you choose 
don’t perform. WOMA-member windows and doors are your assurance of 
beauty, performance and energy efficiency. And they show your work in 


its best light. 


WINDOWS AND DOORS MATTER. Ask your suppliers if they're 
members of the WDMA. For more information about WDMA windows and 
doors, call 800-223-2301 or visit our 


Web site at www.wdma.com. 


Window & Door Manufacturers Association 
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perspective 


loading a house with pricey 
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and technology to radically 
alter the site and climate to 
fit the house. Man-made 
materials and technology 
make it very easy to ignore 
climate, at the cost of wast- 
ed energy and damaging 
pollution. International 
styles and generic house 
plans obscure regional dif- 
ferences, leading to houses 
that just don’t belong 
where they are built. New 
building products are intro- 


gimmickry won't make 
it rich, but connecting it 


intimately to the site will. 


duced every day, but not all 
will stand the test of time. 
Our clients face strong pres- 
sures to purchase the latest 
stuff, to be as pampered 

as possible, to have every- 
thing ‘new.’ In a culture of 
commercialism and con- 
sumerism, it is hard to resist 
the constant sales pitch. 

But many clients do 
welcome ideas that are sen- 
sitive to the environment. 
Indeed, some contribute 
ideas of their own. Current 
clients of ours, a young 
couple, have just purchased 
1,000 board feet of heart 
pine salvaged by a local 
farmer to use as flooring in 
their new addition. It will 
make a unique and beauti- 
ful floor! And we’re work- 


ing with another couple to 
add a rooftop tower to their 
existing home, from which 
they can view the expan- 
sive landscape and hori- 
zons beyond and gaze at 
stars and thunderstorms. 
We will also use this struc- 
ture to promote natural 
ventilation, to collect rain 
water, and to enrich the 
existing interior spaces. 
Not all of our clients are 
as appreciative of their sur- 


roundings, and we’ve 
sometimes found ourselves 
in disagreements with them 
over environmental con- 
cerns. We argued with two 
clients for months, trying 
to prevent them from cut- 
ting down a unique stand 
of tall silver maples. We 
were fired by another client 
for refusing to level and 
clear-cut a site. Although 
we lost both arguments, we 
feel it is our clients—and 
their neighbors—who real- 
ly lost something valuable. 
The battle against 
unnecessary air condition- 
ing is another we continue 
to fight. In many regions, 
a well-designed house 
doesn’t require mechanical 
air conditioning. But most 
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people want it anyway, if 
not for comfort, then for 
"resale" value. We've 
pressed this issue a number 
of times and have won a 
few victories. We believe 
natural ventilation is bet- 
ter—that a house should be 
open to the environment. 
What's more, refrigerants 
used to keep our houses 
cool (most often too cool 
and not very comfortable) 
are likely helping to destroy 
the earth's ozone layer, 
making every place hotter. 
A perfect irony, isn't it? 


substance and 
sustainability 
We talk with our clients 
about the future and what 
their house will be like in 
60 or 100 years. That helps 
them make sustainable, 
responsible choices about 
what goes into their home. 
Brick, stone, wood, and 
copper are traditional mate- 
rials, and still some of the 
best. We build with strong 
and beautiful materials, we 
use appropriate technology, 
and we employ construc- 
tion methods proven over 
time. This requires a big 
part of any construction 
budget, so we avoid the 
‘high-tech’ gadgets and 
other expensive stuff. 
Loading a house with 
pricey gimmickry won't 
make it rich, but connect- 
ing it intimately to the 
environment will. Think of 
a beach house. Just say the 
words “beach house" and a 
wonderful image comes to 
mind: lots of sunlight and 
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fresh air, honey-colored 
wood floors, a big kitchen 
full of family, the smell of 
fresh coffee and bread, a 
cat sitting on a white win- 
dow sill, screen doors, and 
a porch—you must have 
the porch—a place to sit 
and watch a thunderstorm 


. over the ocean. The sight 


of dark clouds and light- 
ning, the roar of thunder, 
and the feel of a strong, 
cool breeze—all of these 
sensations create a rich 
way of living in the world. 
This is the kind of 
design that is sustainable. 
It’s one that works with 
nature and not against 
it, that saves precious 
resources, and that recon- 
nects us to the world. So 
when we protect the envi- 
ronment for its sake, we do 
so for our own sake, too— 
for our spiritual well-being, 
our delight, our challenge, 
and our future generations. 
A glass-enclosed, air- 
conditioned, excessively 
comfortable, gadget-filled 
house is fine for “Тһе Jet- 
sons,” but they're just car- 
toon characters. Even if 
that kind of world were 
sustainable—and it never 
can be—we’d rather build 
the beach house! ra 


Charles DeLisio, AIA, 

and partner Deborah 
Elliott design residences, 
interiors, and lighting proj- 
ects. Their firm, STUDIO 
DeLisio Architecture & 
Design, is based in 
Pittsburgh. 
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Kohler boldly иг сев а revolutionary tool t o help. NA specify ar 
OHLER products. The KOHLER interactive K-600 D. 
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The Best 
Choice! 


TrimJoist is the best choice 
of builders everywhere. 


TrimJoist allows you to build a floor system that is the strong, silent type. 
No creaky floors with TrimJoist! TrimJoist has a full 3 77" wide surface for 
nailing and gluing subfloor materials, allowing the builder to use subfloor 
framing tolerances to prevent squeaks. 

Buy TrimJoist in stock lengths of 4’ to 30’, and trim onsite for a continu- 
ous range of spans. Complex angled walls are no problem with TrimJoist. 

TrimJoist features strut webbing, eliminating the subcontractor's need to 
cut holes. Thus, valuable floor cavity space is available for plumbing, 
electrical and duct work. 

Need help from TrimJoist? TrimJoist provides toll-free access for immedi- 
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practice 


ready, aim, fired 


how to get rid of that problem employee, without causing problems for yourself. 
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by sharon o’malley 


| rue, in this labor- 

ME pinched boom time, 
most architects are 
scrambling to hire as 
many warm bodies as 
they can. The last thing on 
many minds is what to do if 
those fast hires fizzle. But 
with these growth spurts 
comes an even greater like- 
lihood that someone you 
chose in haste may not 
work out. Are you prepared 
to fire the bad seed and 
make sure it doesn’t come 
back to haunt you? Boom 
times or no, the art of firing 
well is one you need to 
master. 

The first time Philadel- 
phia-based architect Mike 
Hauptman, AIA, fired 
someone, he was amazed 
by what he calls “the clue- 
lessness” of his soon-to-be- 
former employee, a design- 
er he had warned many 
times about missing dead- 
lines. When he missed one 
last, crucial deadline, he 
seemed genuinely surprised 
to be fired for the offense. 
He even had a prospective 
new boss call three weeks 
later for a reference. “He 
didn’t understand why he 
was fired at all,” recalls 
Hauptman, of Brawer & 
Hauptman Architects. For- 
tunately, he finally got the 
message and Hauptman 
didn’t hear from him again. 


Hauptman should con- 
sider himself lucky, says 
Portland, Ore., lawyer Emi 
Murphy. Employees who 
do not take responsibility 
for causing their own dis- 
missal, she says, are the 
ones who typically drag 
their former bosses into 
court. 

“The ones who don’t get 
it, those are the ones you 
fire,’ says Murphy, of Tar- 
low Jordan & Schrader, a 
firm that represents archi- 
tectural, real estate, and 


www.residentialarchitect.com 


construction professionals. 
“They have a difference of 
opinion with the employer; 
they dispute that they’re 
underperforming. So when 
they get fired, they can’t 
believe it had anything 

to do with their perfor- 
mance.” Thus they haul 
their employers to court, 
claiming they were dis- 
missed because of gender, 
age, race, or another legal 
violation rather than for 
doing a poor job or behav- 
ing badly at work. 
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Illustration: Stephen Webster 


get a clue 
The prevention, suggests 
Murphy, is to give problem 
employees a clue—many 
clues, in fact—before hand- 
ing out the walking papers. 
“The one word I say to 
[employers] is *fairness'; 
she says. “The first thing 
juries look at when it comes 
to fairness is warnings." 
Human resources expert 
Harriet Rifkin agrees that 
employees should have 
plenty of opportunities to 
continued on page 46 
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be a major enterprise. 
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practice 


correct the offensive behav- 


ior before getting the boot. 


“How do you expect some- 


one to change if you don’t 
specifically tell them what 
they need to change?” 

she asks. 


Yet, most architects keep 


their criticism to them- 
selves, she says, even dur- 
ing performance reviews, 
which are the perfect time 
to discuss and document 


areas in which an employee 


needs to improve. “Many 
[employers] do not have 
that discussion,” she says. 
“They’re afraid of hurting 
somebody’s feelings. They 
don’t see the illogic in that, 


because you are really hurt- 


ing someone’s feelings— 
and their income—when 
you fire them.” 


being fired should 


never catch an employee 
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off guard. if it does, 
you haven’t been doing 


your job. 


She suggests that archi- 
tectural firms—even the 
smallest ones—adopt poli- 
cies that spell out the 
procedure for letting an 
employee go. Often re- 
ferred to as progressive 
disciplinary policies, they 
might allow for two to 
three warnings, probation 
or suspension, and, finally, 


termination if an employee 


does not shape up in a giv- 
en time frame. However, 


make sure to follow the 
policy equally for all em- 
ployees or risk having it 
used against you in court. 
Such a framework, says 
Rifkin, a human resources 
expert and owner of HR 
Consulting in Albany, N.Y., 
both forces the employer to 
give the worker a chance to 
make things right before 
facing dismissal and lets the 
employee know something 
is wrong and there could be 
devastating consequences. 


no surprises 
Being fired should never 
catch an employee off 
guard, notes Theresa 
Mitchell, a compensation 
consultant with Watson 


Wyatt Worldwide, a man- 
agement consulting firm in 


Washington, D.C. “Tf it’s a 
surprise,” she says, “then 
you haven’t done your job 
up to that point.” 

Indeed, advises Murphy, 
an employer should docu- 
ment each reprimand or 
warning, even if it’s just a 
note scribbled on a day 
planner. “Often, the most 
critical evidence is people’s 
hand-written notes,” she 
says. “Anything done at the 

continued on page 48 
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tips for the big day 


Human resources consultant Harriet Rifkin advises 
architects to plan ahead and stay calm when it’s time to 
discharge an employee: 


Ш Gather documentation of the employee’s poor 
performance and reprimands. If you don’t have written evi- 
dence, call a labor relations attorney before firing anyone. 
Ш Make sure there’s no civil rights issue involved in the fir- 
ing. It is illegal to fire someone based on gender, race, mari- 
tal status, disability, and, in, some states, sexual orientation. 
Ш Know the employee’s benefits: When will the last 
paycheck be sent? Will there be any severance pay? 
How can the employee arrange to stay on the 
company’s health plan? (Firms must offer that benefit to 
former employees for 18 months.) 

Ш If the employee has access to proprietary information 
on the company computer, have the password changed. 
Ш Enlist another manager to witness the meeting. There 
should always be at least three people in the room when 
an employee is fired. 

Ш Choose a neutral location—not the employee’s or the 
boss’s office. 

E Do it on a Monday or Tuesday. Leaving it until Friday 
means the employee cannot sign up for unemployment 
benefits or start looking for another job for three more 
days. And it gives the worker the weekend to stew. 

Ш Collect the employee's company credit card, keys, 
pass card, and other business property. Tell the 
employee that the computer is off-limits. 

B Make it clear that your decision is final. This is not 
the time for negotiations. 

Ш Ask the fired worker when he or she would like to 
come back to collect personal belongings. Accommodate 
requests to visit the office after business hours. 

Ш Ask the employee to leave that day, but do not escort 
the person out of the building (unless the worker has 
become violent). There's no reason to embarrass anyone. 
E Wait until after the employee leaves to tell the staff 
what happened. Do not give the reason for the 
dismissal; tell co-workers that you are respecting the 
privacy of their fired colleague. 

Ш Do not give referrals. Uniformly dispatch information 
to prospective new employers only about dates of ser- 
vice and job titles. Recommending some and not others 
can get your firm into trouble with employees who do 
not get jobs because of your statements.—s.o. 
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100 design changes, the new Clad Ultimate Double Hung is truly one of a kind. 
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The advantage of 
climate-specific low-e. 


COMFORT AFG is the only glass 

Ірі manufacturer that 
mirovin Offers three climate- 
specific glasses to choose from. 
They can help homeowners 
reduce BTU consumption, which 
dramatically lowers their heating 
and cooling costs. 


Comfort Ti-PS™ allows passive 
solar heat in, and retains more 
interior heat, keeping homes in 
northern climates comfortable 
during long, cold winters. 


Comfort Ti-R™ has the highest 
insulating value of any coated glass 
in the industry. For homes all across 
North America, it produces warmer 
winters and cooler summers. 


Comfort Ti-AC™ helps block out 
solar heat, reducing air conditioning 
costs and keeping homes in southern 
climates cooler during miserably 
hot summers. ==... 


glasses, you add value to a home 
right away, no matter what kind of 
climate it's in. 
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practice 


time is valuable at trial be- 
cause memories fade.” 
Roger Basinger, AIA, vice 
president of Case Group 
Architects in Solana Beach, 
Calif., agrees: “Leave a 
paper trail of incidents 
where they have not per- 
formed to their ability. 
Make notes and a time line 
of those issues, whether 

it be client relations or 
missed deadlines or errors 
in the drawings.” 

Having such evidence 
proves that the employee 
had ample chance to satisfy 
the employer’s expectations 
and save his or her job. But 
an employer who does not 
speak directly to employees 
about their problems has 
no opportunity to collect 
such evidence, notes Rif- 
kin, who suggests being as 
specific as possible about 
the problem and a solution. 
“You need to say, "There's 
a performance problem 
here, this is what it is. You 
have these problems with 
these clients, you missed 
these deadlines.’ Name 
them. Give specific dates.” 

If, after you’ve given 
them a chance to shape 
up, they continue to fail, 
you are within your rights 
to ax them. Business own- 
ers may fire employees 
for any reason except dis- 
crimination. A boss can 
fire a worker for perform- 
ing poorly, for displaying 
a lack of creativity, for 
not being a team player, 
or for having a bad atti- 
tude, among other offens- 
es, Murphy says. 


jury prudence 
Still, she warns, more 
employees than bosses sit 
on juries, and they’re often 
biased in favor of the fired 
worker. So even if the dis- 
missal was technically 
legal, the jury might award 
damages if it concludes 
that it wasn’t fair. 

You can strengthen your 
chances of winning that 
suit, or preventing it in the 
first place, if you manage 
the discharge process well. 
An employee who is treat- 
ed with respect, especially 
during the actual dismissal 
interview, is less likely to 
feel wronged, says Rifkin, 
and less likely to retaliate. 
She advises bosses to plan 
ahead for the conversation, 
know what benefits, includ- 
ing final pay, the worker 
will get, and work out a 
comfortable way for the 
employee to leave the 
building before co-workers 
learn what has happened. 

It’s a tough job, but one 
nearly every business own- 
er will face one day. “It’s 
difficult—especially be- 
cause it’s so hard to find 
people,” says Basinger. “It 
seems sometimes that it’s 
better to have that warm 
body than not. But we feel 
that quality and service 
are key to our success. 
You have to do what you 
have to do to survive and 
to make your company 
continue.” ra 


Sharon O Malley is a 
freelance writer in College 
Park, Md. 
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strength in 
wood-to-wood 


А z connections. 
Most design requirements 


can be met with Strong-Tie® connectors. Simpson manufactures 
over 4,000 different models, plus hanger catalog special orders 
manufactured precisely according to custom specifications. 
Accepted by national and local building codes, the Strong-Tie 
name on plans is recognized by owners and building inspectors 
as an assurance of built-in quality. 


Strong-Tie connectors are 
engineered for quick, easy installation, as well as strength 
and safety. Construction crews are more productive thanks to 
the low installed cost features of our connectors. Solid connections at foundation, walls, floors. 
and roof rafters, mean greater durability throughout the structure and fewer customer complaints. 


Homebuyers today are more knowledgeable about the need 
for extra strength in the construction of houses. Major developers have begun to educate 
buyers about the added value of using Strong-Tie connectors. 
This is true especially in areas at risk from earthquakes 
or hurricanes. Simpson warrants its products and states 
this clearly in its catalog. 


To get well-connected, call 800-999-5099, or 


| check our web site at www.strongtie. com. 
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Skylight model VS 308—$380 each. 


The 
earth 
‘revolves 
around 


the sun. 


Take 
advantage 


of that. 
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ROOF WINDOWS 
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david miller and robert hull 


find the heart of a new regional style 


in the rugged landscape of the pacific coast. 


Partners Norm Strong, Craig Curtis, Dave Miller, 
and Bob Hull (top, from left) collectively run 

the firm. Like many of Miller/Hull’s houses, the 
Novotny Cabin (above and right) is a simple 
volume with spare embellishment. 
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by vernon mays 


FT hile their peers peddle brand- 
— name residential designs, a hand- 
ful of Pacific Northwest architects 
21% 22 ате getting back to basics. Richard 
5 Potestio, David Coleman, Rex 
Hohlbein, and the partners at Miller/Hull derive 
inspiration from their region’s problem-solving util- 
itarian buildings. They answer questions of pro- 
gram, site, and climate with straight-forward plans 
and sensible materials. Modest, practical, enduring, 
their simple houses are simply beautiful. 


miller/hull time 

David Miller and Robert Hull are Washingtonians 
through and through. Reared and schooled in the 
Pacific Northwest, they make no pretensions to 
being anything else. But creative vision evolves in 
funny ways. And to see their native region with 
fresh eyes, the two architects had to leave home and 
encounter the great wide world before they could 
discover the essence of what existed in their own 
backyard. 

Although the two men, founding principals of The 
Miller/Hull Partnership in Seattle, kindled their part- 
nership as college students, it was their lone experi- 
ences in distant corners of the world and in separate 
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northwest passion 


U.S. cities that eventually bound them together in 
ways mere friendship could not. Their common edu- 
cational background, spiced with separate tours of 
duty in the Peace Corps in Brazil and Afghanistan 
and peppered with apprenticeships in prominent 
New York and Chicago architecture firms, yielded a 
richness of interests, purpose, and abilities that 
informs their thriving practice today. 

“We learned something in that age when we were 
out of our norm—something about expediency and 
efficiency of materials and forms—that changed us,” 
says Hull, FAIA. “If we had gone straight into archi- 
tecture here in Washington, we would have been 
practicing architecture very differently.” 

What they have accomplished instead—through 
a number of modest-sized houses and a body of 
public and institutional work—is the invention of 
an aesthetic peculiar to their firm but clearly root- 
ed in the place where they’ve chosen to practice. 
Their crafting of an authentic regionalism has been 
achieved by eschewing fashion in favor of direct 
solutions driven by site, climate, and a love of sim- 
ple materials. They call it rational architecture. 


corps curriculum 

Miller and Hull met and became fast friends at 
Washington State University, located far across the 
state from Seattle in tiny Pullman. When they grad- 
uated in 1968, the Vietnam War was raging full 
force. Faced with the dilemma of being drafted, 
finding alternative service, or fleeing to Canada, 
they both opted for the Peace Corps—Miller going 
to Brazil, Hull to Afghanistan. 

Half a world apart, the two countries shared one 
goal: improving the quality of buildings made with 
indigenous materials and methods, says Miller, FAIA, 
whose dark wire-rim glasses and thoughtful responses 
give him a studious air. Working in a village outside 
Brasilia, he helped create hand-made modular bricks 
that, when strengthened with cement, were structural- 
ly superior to the region’s common masonry. He also 
mass-produced privies from simple walls and slabs, an 
element that would crop up years later as a concrete 


block cistern in Miller/Hull’s Marquand Retreat in 
eastern Washington. The Hansman Residence was broken into two parts to preserve 


T : Te the scale of an established Seattle neighborhood (top). In the slot 
Meanwhile, in Afghanistan, Hull was designing between the two volumes, the vaulted dining area has a roll-up door 


schools pieced together from mud bricks. Having that lifts to frame a harbor view (above). Minimal window details and 
studied Louis Kahn's work in college and visited reversed board-and-batten siding lend a Modern dimension to this 
Kahn's buildings in Bangladesh and India, Hull saw a house with traditional roots (facing page). 
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“we learned something when we were out of our norm, something that changed us." —:ober hull, faia 
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connection between the fundamental spirit of tradi- 
tional Islamic architecture and Kahn’s expressive use 
of masonry construction. By building in Afghanistan 
with simple arches and vaults, Hull felt he was prac- 
ticing Modern architecture while “trying to infuse а 
sense of pride in indigenous forms.” 

The gregarious and easygoing Hull warmed to 
the region’s everyday use of passive solar technolo- 
gy, which he incorporated into his schools with 
courtyards to protect the children from bone-chilling 
winds. By chance, one of Hull’s projects—a vaulted 
tourism building with a timelessness and structural 
rigor reminiscent of Kahn—was visited by Marcel 
Breuer. Hull parlayed the meeting into a job offer 
and, in 1974, he moved to New York to work for 
Breuer. Miller had returned from the Peace Corps 
by then and finished a master’s degree at the Uni- 
versity of Illinois at Urbana-Champaign. He moved 
on to Skidmore, Owings & Merrill in Chicago. 

All this time, Miller and Hull had stayed in con- 
tact, toying with the idea of starting a firm. They 
reunited in 1975, when Miller convinced Hull to 
join him at Rhone & Iredale, a Vancouver, British 
Columbia, firm where he had landed after moving 
back west. A year and a half later, ready to put their 
plan into action, Miller and Hull announced their 
intention to launch a practice in Seattle. Their 
employers countered by asking: How about starting 
an office there for us? And so they did. As luck 
would have it, Rhone & Iredale dissolved just over 
a year later and the firm’s Seattle office soon 
became The Miller/Hull Partnership. With several 
public projects already in the works, the timing 
couldn’t have been better. 


on their own 

They took the leap despite the conventional wisdom 
that friends should not be business partners. “But, in 
fact, it has really benefited our partnership, because 
we don’t want to devalue the friendship for any rea- 
son," says Miller, whose family still vacations occa- 
sionally with Hull’s. “We have always enjoyed the 
same kind of architecture, too—the industrial, hon- 
est stuff that is built simply and directly.” 

Founding the firm smack in the middle of an ener- 
gy crisis was more good fortune, notes Hull. New 
support for solar technology gave the pair an excuse 
to move away from traditional residential designs, to 
use more glass in their projects, and to try new forms. 
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A camplike arrangement of 
buildings (right) at the Yakima 
Valley Orchard Residence 
forms a wind-sheltered out- 
door space (iop). The master 
bedroom overlooks the Cas- 
cades (above left). Recycled 
Douglas fir purlins and steel 
beams give the interior a 
rugged feel (above right). 


Photos, this page: (above) Ernie Duncan; (all others) Fred Hous 
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The Michaels/Sisson 
Residence celebrates indus- 
trial materials. Pressed-fiber 
flooring panels, exposed 
decking, and glue-lam beams 
provide a feeling of warmth 
inside (above). On the back 
of the house, a vertical lift 
door opens to extend the 
living area onto the deck 

(far left). Miller/Hull canti- 
levered the upper stories off 
the concrete-block garage (left) 
to minimize the footprint and 
reduce damage to tree roots. 


“we have always enjoyed the same kind of architecture—the industrial, honest stuff." —david miller, faia 
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Miller/Hull’s interest in energy-conscious design 
helped them establish a basic aesthetic they contin- 
ue to refine today. An earth-sheltered house they 
designed near Moses Lake in 1980, for example, 
incorporated garage doors that made an enclosed 
space in winter and converted to an arbor-like porch 
in the summer. Likewise, a second house, the 
Kemmick Residence, was built around a south-fac- 
ing greenhouse canted up a hillside with terraced 
rooms off to one side. “That work is important to 
us still,’ says Miller. 

Indeed, the idea of operability motivates the firm 
two decades later. In temperate Seattle, buildings can 
open up for ventilation in the summertime. So in 
most of their houses, Miller/Hull experiments with 
different ways of removing the barrier between 
inside and out. Consequently, the firm's design 
approach is less preoccupied with form and more 
focused on climate, materials, and structure. 

Miller and Hull's penchant for structural expres- 
siveness grows from the era in which they came of 
age architecturally. Seattle's architecture was domi- 
nated in the 1960s by the “Northwest School.” 
Local architects such as Paul Hayden Kirk, Ralph 
Anderson, and Fred Bassetti became known for 
pavilion-like post-and-beam houses adapted to the 
Pacific Northwest with floor plans organized 
around a courtyard. “We were influenced by that,” 
says Miller, who is also a tenured professor of 
architecture at the University of Washington. 

But the Northwest School architects were fond 
of broad overhangs and designed one-story build- 
ings with many wings. By contrast, Miller/Hull’s 
houses tend to read as a simple form or a collection 
of simple forms, often organized in response to a 
feature of the site. 


material change 
The partnership’s earliest stick-built cabins were 
characterized by exposed wood frames and warm 
wood surfaces with natural finishes or light-colored 
stains. Now, Hull says, they’ve grown wary of fir as 
a regional cliché: “That lodge look is something we 
are starting to reject.” Instead of using beefy wood 
timbers or glue-lams, they currently strive to use 
wood in its most delicate form. 

As a result, they’re experimenting more with 
steel structural members and restricting the use of 
wood to shorter spans. “So you end up with this 
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|27 ichard Potestio's search for 
a regional architecture in 
his hometown of Portland, 
Ж Ore., has an uncommon 
point of departure: the traditions 
created 60 years ago by Pietro 
Belluschi and his contemporary 
John Yeon, two insightful out- 
siders who brought a fresh per- 
spective to Pacific Northwest 
architecture. “They looked at sim- 
ple farm buildings—the use of 
wood, how you frame it, and the 
rhythm and order of structure— 
that speak more to me than any 
historic styles,” says Potestio, 
AIA, 43. “I’m not copying their 
buildings, but I am going back to 
their approach, which is to look at 
vernacular buildings and decide 
what is appropriate today." 

Potestio grew up in Portland 
and attended the University of 
Oregon. In college he was awed 
by the buildings of Louis Kahn, 
and he studied the likes of 
Christopher Alexander, Bernard 
Maybeck, Joseph Esherick, and 
Rudolph Schindler. A different set 
of influences greeted him when 
he moved east in 1980. He 
worked for several Boston firms, 
where he was an unwilling slave 
to Postmodernism. Then he 
strayed to New York City before 
enrolling in Syracuse University's 
master's program in architecture 
in Florence, Italy. 

After a summer spent bicycling 
from town to town in Italy, 
sketching villas, churches, and 


potestio architect 
portland, ore. 


urban spaces, he returned to 
Portland in 1989. Three years 
later, he started his own practice 
on the promise of two small 
beach house commissions and a 
spate of residential remodels. His 
highest-profile project to date is 
the Birch House (winner of a 
1998 Honor Award from AIA 
Portland), which took its design 
cues from prosaic farm buildings 
and nearby aircraft sheds. “These 
old farm structures were usually 
made of old scraps,” he observes. 
“They just slapped up the wood 
and, when they ran out of clap- 
board, they put up some tongue- 
and-groove. Over time, the build- 
ings became collages of material 
that are extremely compelling." 
Potestio's scheme for the Birch 
House combined three types of 
siding (concrete, clapboard, and 
stucco) with irregular penetra- 
tions and cutouts to elevate the 
simple shed to a work of architec- 
ture. For the interior, he tested 20 
pigment blends to achieve a shade 
of white that was warm but virtu- 
ally colorless. *You've got to bal- 
ance a lot of light color condi- 
tions here, because we are at 
about the same latitude as South- 
ern France. The sunlight can be 
quite brilliant. But with all the 
trees, the gray winter skies, and 
the blue river, you get a lot of 
blues reflected into the house." 
As wood supplies diminish 
and costs increase, Potestio says, 
Northwest architects have to start 
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For the Birch House, 
Potestio created a 
boxlike form and “im- 
ploded" the volume 
with cutouts and light 
wells (above left). 
Views are controlled 
by layers of frames, 


Photos: (portrait, facing page) O Rizzo Studio; (house, this page) Sally Schoolmaster 


thinking about other materials— aesthetic. ^I reject the one-liner grids, and shoji 
aluminum, for instance, which International Style, the notion screens (above). 

и "-— ы и н Seen from the nearby 
he uses in combination with such of design that was appropriate five the house һава 
light-colored woods as maple, to all places. I think that tends grand presence (left). 
poplar, and birch. But beyond to eradicate the uniqueness 
questions of materials, Potestio of places, especially in the 
maintains that architects have to age of chain hotels and chain 


labor to attain a genuine regional restaurants.” —v.m. 
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composite thing that really works well,” says Hull. 
They’re also incorporating concrete and concrete 
block more frequently to avoid overusing wood. 

Increasingly, steel turns up on Miller/Hull build- 
ings as cladding, often adding deep color and 
strong lines to the composition. And, when possi- 
ble, the designers try to specify off-the-shelf com- 
ponents to avoid the high cost of customizing. 
*We're not opposed to using a prefabricated metal 
building and playing with that system by putting 
unusual openings in it or giving it a different color," 
Miller points out. ^We appreciate the fact that this 
technology already exists." 

Although materials captivate them, the Pacific 
Northwest's rugged topography is the partners' 
strongest muse. "There's usually something about 
the site that sets the conceptual direction," says 
Miller. In the Decatur Island Cabin, for instance, 
they conceived of a path from the road to the water, 
and the path determined the house's geometry. In the 
Ching Cabin, they formed a wall at the back of a 
meadow so the house would frame the meadow. 

These excellent sites often enjoy spectacular 
views, as well. But Hull is quick to advise clients 
not to overlook secondary views in the process. “If 
a room has a north view into a good group of trees, 
it's the most incredibly blue-green kind of aquari- 
um window that one can get. It's color saturated— 
extremely interesting. These short-range views end 
up doing a lot for the house." 


firm goals 

While houses helped build Miller/Hull's national 
reputation, the sheer size of the 30-person firm 

now requires that they direct more effort to larger 
commissions. “Houses are challenging for us in 

a business sense;" says Craig Curtis, AIA, one of 
Miller/Hull's lead designers and a partner since 
1994. “But they are very fulfilling. We've decided 
we will never give them up, but we will limit the 
number we do and do them very well" Houses make 
up about 20 percent of Miller/Hull's workload and, 
Curtis says, are “a great ground for experimentation 
that can then be applied to other projects." 

Curtis, whom Hull compliments for his take- 
charge qualities, worked in San Diego before com- 
ing to Miller/Hull in 1987. Joining him in the part- 
ner ranks is Norm Strong, AIA, who became the 
firm's third employee in 1979 and its third partner 
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| avid Coleman, AIA, is 
| a relative newcomer to 
— the Pacific Northwest 
— —which may aid his 

ee quest to build houses 
with regional characteristics. 
Educated at the Rhode Island 
School of Design and the Royal 
Danish Academy of Fine Arts, 
Coleman feels a strong affinity 
for Scandinavian design and is 
quick to see the parallels between 
the gray skies of Copenhagen 
and Seattle. “My goal is to create 
a Modernism that has a real 
warmth and, as the Danes would 
say, possesses a feeling of 
hygelit—an atmosphere of com- 
fort and warmth,” he says. 

Coleman worked in New York 
City and Princeton, N.J., before 
making his way to Burlington, 
Vt., where he set up an office in 
1986. While building a practice 
that stretched from New England 
to Florida, Coleman was drawn to 
the West Coast by friends who 
had moved there. “I started feel- 
ing limited and restless in New 
England. I was interested in com- 
munity planning and co-housing 
and felt there wasn’t much oppor- 
tunity there in those areas.” 

In 1993, he rented office space 
in Seattle with the intent of keep- 
ing a toehold in Vermont as well. 
But after three years of madness 
dashing from coast to coast, he 
forced himself to commit to a sin- 
gle locale. Seattle won out. Cole- 
man’s first Northwest project was 


'| david coleman / architecture 


his own home, a contemporary 
spin on the ubiquitous gable-form 
house. Influencing his design was 
the Nordic Classical style, which 
Coleman became interested in 
while studying in Denmark. “Tt 
represented a regional interpreta- 
tion of Classical Revival, but it 
was a stripped-down style—really 
a precursor to Danish Modern. 
They used lots of color.” 

Coleman doesn’t shy away 
from color, either. But he is a 
Modernist at heart, intent on 
developing an architecture that 
reinterprets local building tradi- 
tions. “In looking at some of the 
historical precedents here—the 
Craftsman style, post-and-beam 
construction, the great lodges of 
the West—I know where I want 
to head,” he declares. 

In his own residence in Seat- 
tle’s Queen Anne Hill neighbor- 
hood, Coleman parroted the use 
of wide-plank flooring with an 
up-to-date material: 12-inch-wide 
sections of tongue-and-groove 
medium-density fiberboard with a 
hand-rubbed Swedish finish. The 
core wall of the house incorpo- 
rates flush paneling that conceals 
storage nooks, a Modern take on 
a Victorian theme. Another house 
now in design renders a post-and- 
beam aesthetic in steel. 

Being attuned to daylighting, 
Coleman is meticulous about 
where he places glass in his 
houses. “Some of the surfaces in 
my house are designed so that the 
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Coleman's own 
house nods to 
tradition with an 
A-frame roof that 
is part of a more 
complex compo- 
sition (far left). 
The living room's 
wood-paneled wall 
incorporates such 
amenities as a fire- 
place (above) and 
mini-office (left). 


Photos, this page: 9 Laurie Black 


setting sun will enter a room, ment carries through to his choice 
illuminate a wall plane, and of materials (like the flooring in 
reflect light back into the space. his house) and products. “It’s the 
You get this beautiful glow same with how a building uses 
when the sun is setting. That's energy," he adds. “In all of my 
because the glazing is handled projects I use European front- 
in a rigorous way.” loading washers; it's a small 

His respect for the environ- thing, but it saves water.’—v.m. 
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in 1985. (Like Miller and Hull, Curtis and Strong 
are Washington State grads.) Although known inside 
the firm for his good common sense about construc- 
tion, Strong’s interest in the business side of the pro- 
fession is one of the firm's vital strengths. ““We’d be 
in bad shape if we didn’t have him,” Hull admits. 

Because the firm is involved in so many different 
kinds of projects—including, for example, a 1999 
AIA Honor Award-winning academic building at 
Olympic College in Shelton, Washington—every 
employee sooner or later gets to work on a house 
and a larger-scaled job. “We still think of ourselves 
as a studio—a big studio that breaks into different 
parts at different times,” says Hull. 

Miller/Hull attracts talented young architects 
who are interested in the firm’s work and drawn to 
the energetic environment. “We want people who 
are good designers, but we really are looking for 
well-rounded people,” says Curtis. One way the 
principals help the staff grow professionally is 
through the weekly design panel, a Thursday after- 
noon project pin-up session that combines cold beer 
with intense discussion. Everyone is invited to 
comment, “but we try to be clear about what’s open 
to discussion when we put the drawings up,” says 
Hull. Each project gets reviewed at several stages 
during design and eventually the entire staff makes 
a site visit together. Says Hull: “That’s our method 
of keeping things alive.” 

Having built the firm on a solid foundation, 
Miller and Hull are also cultivating the next genera- 
tion of leaders. Curtis and Strong are generally per- 
ceived as the heirs apparent of the practice. And 
Hull, who recalls the void left at Breuer’s firm 
when he retired, believes there’s a sound transition 
team in place at Miller/Hull. 

Not that he and Miller are heading into the sunset 
anytime soon. They are actively seeking important 
commissions and continue to build the firm. But 
they're undoubtedly at a point where they can enjoy 
a measure of success. For their journey has come 
full circle: world travels behind them; youthful gam- 
bles complete. Great lessons in culture, construc- 
tion, and life were learned those many years ago. 
But, as David Miller and Robert Hull have found 
out, home is where their art is. re 


Vernon Mays is editor of Inform, the architecture 
and design magazine of the Virginia Society AIA. 
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C" ix years ago, Rex 
w» Hohlbein decided that, 
| for the sake of his 
“architecture, it was 

time to get out of the city. Want- 
ing to get closer to the land and 
spend more time with his family, 
he moved his office from a down- 
town studio to his home in Wood- 
inville, 25 miles outside Seattle. 

Hohlbein converted the hayloft 
of an old horse barn into his stu- 
dio and built a shop downstairs 
so he can test new details at full 
scale. His practice is solidly 
grounded in residential architec- 
ture, striking a balance between 
new construction and remodeling. 
‘T m feeling pretty fulfilled and 
challenged by that," he says. 

Hohlbein, 41, graduated from 
Washington State University in 
1982. During school he spent a 
semester studying in Copenhagen, 
then worked in a German factory 
for the summer. Living in Europe 
taught him a respect for the rela- 
tionship between building and 
landscape and the importance of 
light in human spaces. “In Den- 
mark, especially, I found there’s a 
real concern with light, which is 
shared with the Pacific North- 
west. They have limited light and 
want to maximize it.” 

After graduation, he moved 
to Seattle and, in 1987, launched 
Rex Hohlbein Architects, a three- 
person office that includes him- 
self; his wife, Cindy Hohlbein, 
who manages the books; and proj- 


rex hohlbein architects 
woodinville, wash. 


ect architect Matthew Waddington. 

Working in his home region, 
Hohlbein has come to terms with 
its unique climate. “We get a lot 
of drizzle, a lot of constant rain, 
and a lot of overcast days. That 
affects architects, because in 
every detail, every way you bring 
two materials together, the first 
thing you attack is how to keep 
the rain out. Coupled with that 
are the overcast days, which bring 
a soft light." Hohlbein says the 
two climatic factors are at odds 
with each other: Large overhangs 
keep the rain out, but they block 
the light you'd like to have inside 
on cloudy days. “This opposing 
condition creates a tension that 
makes a building exciting. It 
brings potential." 

Hohlbein strives to select 
materials that will look better 
over time. Rather than use cedar 
and fir, which are so readily 
available in the Northwest, he 
juxtaposes wood with raw con- 
crete. “Then if you throw in 
materials such as steel, you have 
a palette that looks like it belongs 
in this region.” 

How a house feels is just as 
important to him as how it looks. 
In some cases, he challenges his 
own design decisions by wonder- 
ing: How would a farmer have 
built this? “When it’s all said and 
done, you don’t want the building 
to look like it’s been designed. 
You want it to feel like that’s the 
way the farmer did it."—».m. 
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In the Quackenbush 
Residence, a summer 
home on Vashon Island, 
Hohlbein took creative 
liberties with traditional 
elements. Stained 
board-and-batten cedar 
siding contrasts with 

the concrete structural 
slab that shelters the 
fireplace (left). A bed- 
room dormer and a 
glazed wall face Puget 
Sound (below left). 
Inside, Hohlbein used 
Douglas fir plywood for 
ceilings and walls; 
floors are 1x4 clear 
Douglas fir (below right). 
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five 
easy 
KItC 


by meghan drueding 


Countless hours of osos time, 
sweat, and possibly tears went 
into the five kitchens we show 

on the following pages. But their 
architects somehow managed 

to produce high-efficiency rooms 
that function effortlessly. They're 


low-maintenance, user-friendly, 


and cunningly conducive to cooking, 
eating, and social gathering. Read 
on for the hard-working stories 


of these five easy kitchens. 
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five еаѕу kitchens 
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city slicker 


According to Chandler 
Pierce, AIA, of Cecil, 
Pierce & Associates, 
designing a loft kitchen 
holds some unusual 
challenges. 


“The living spaces in a loft 
are long and narrow, and the 
kitchen is usually in the middle 
rather than on either end,’ says 
the New York City—based 
architect. “To get away from 
the *bowling alley' effect, 
you've got to make sure the 
kitchen area is well-defined.” 
The Generation-X owner of 
this 2,000-square-foot Man- 
hattan loft, investment bank- 
er Yadey Yawand-Wossen, 
gave Pierce free rein to do all 
the "defining" he wanted. 
Rather than interrupt the 
apartment's open flow by 
enclosing the kitchen, Pierce 
left it open on two sides, to 
the hallway and dining room. 
He used varied floor and 
ceiling heights to establish 
the room's independent iden- 
tity. Terra-cotta floor tiles 
provide a nice texture and 
color change from the wide- 
board, white-oak floors else- 
where in the apartment, with- 
out being jarringly different. 


over from the building's days 
as a rope warehouse—was 
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ripped out above the kitchen 
to expose wire-brushed, 
polyurethaned wooden 
beams. Pierce raised the 
kitchen floor 2 inches to 
allow room underneath it for 
plumbing pipes; the elevated 
floor also contributes to the 
sense of separation from 
other rooms. 

While Yawand-Wossen 


doesn't cook on a daily basis, 


she does entertain frequently. 
“When I make a mess, I 
make a big mess,” she says. 
So Pierce made sure she had 
a kitchen with low-mainte- 
nance surfaces and lots of 
counter space. Her verdict: 
Thumbs up. “The stainless 
steel counters are great— 
very easy to clean,” she 
reports. “And all I have to do 
to clean the butcher block is 
wipe it down with linseed oil 
every once in a while.” 

Midway through the proj- 
ect, Pierce and Yawand- 
Wossen faced the familiar 
problem of a ballooning bud- 
get. To economize, they used 
custom-made, birch-veneer 
lower cabinets as originally 
planned, but saved on stock 
steel-and-glass overhead 
units from Ikea. The on-the- 
fly solution and eclectic 
material mix exemplify the 
casual, laid-back attitude 
that made lofts popular in 
the first place. 
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Pierce obtained the stainless steel, waxed concrete, 
butcher block, and marble countertops (above and right) 
from local suppliers. A second sink (above) facilitates 
food prep; sturdy bookshelves (right) separate the kitchen 
and hallway. 


architect/builder: 

Cecil, Pierce & Associates, Architects, New York 
project size: 

234 square feet 

construction cost: 

$100 a square foot 
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“the stainless steel counters are great—very easy to clean. 


and all I have to do to clean the butcher block is wipe it 


down with linseed oil every once in a while.” 


—yadey yawand-wossen, owner 
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casual attire 


The design world may 
be pushing the latest 

in high-tech chic for 
kitchens, but some 
homeowners, like 
architect Georgie Kajer's 
young clients on this 
Pasadena, Calif., 
remodel, aren't biting. 


"They said they wanted it to 
be ‘low-tech’,” recalls Kajer. 
"They didn't want complex 
lighting systems, futuristic 
appliances, or computerized 
anything." Instead, they asked 
her for a kitchen at ease with 
their home's period style and 
with their casual style of 
entertaining. 

Kajer began the project by 
' reorganizing the first floor of 
the original house, a 1915 
combination of Arts and 
Crafts and Victorian. She 
fused a space formerly 
chopped into small kitchen, 
utility room, powder room, 
and bedroom into one large 
kitchen. The new kitchen 
opens to the living room and 
leads through French doors to 
the terrace and pool. A but- 
ler's pantry connects the 
kitchen to the dining room. 

To preserve the home's 
time-tested appeal, Kajer 
speced period-appropriate 
materials. But everything— 
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down to the bronze Pottery 
Barn drawer pulls—is brand 
new. French limestone coun- 
ters are durable and attractive, 
as is the island's butcher- 
block top. Custom cabinets 
and hand-hewn ceiling 

beams are vertical-grain 
Douglas fir. Other old-house 
touches include a porcelain 
farm sink and pendant light 
fixtures. Per the clients' wish, 
the pendants are the room's 
only electric light source. By 
moving overhead storage to 
the butler's pantry, though, 
Kajer opened window walls 
to Southern California's abun- 
dant natural light. 

And nothing blocks that 
flow of light, not even the 
large kitchen island. Kajer 
designed it to match the 
home's crafts-heavy look, 
but lightened its bulk with 
furniture-style detailing. 
“The island is so big that 
leaving it a solid piece would 
have overwhelmed the 
room," she says. “We 
designed it to look like a 
table." Carved into its legs 
is a tulip motif, patterned 
after lanterns on the home's 
exterior. Equipped with a 
vegetable sink, the island 
gives the clients another 
place to eat and prepare 
food. Like the rest of the 
kitchen, its low-tech appear- 
ance masks a high-intensity 
level of performance. 
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Original beadboard paneling covers the walls in the 
butler's pantry (above). A stainless steel oven, refrigerator, 
and dishwasher blend unobtrusively into the Douglas fir 
cabinetry (right). An iron pot rack over the island and a 
steel utensil rack above the stove help reduce counter 
clutter. Two sets of French doors open the kitchen up to 
the dining room and to the outdoors (top left). 


architect: 


Kajer Architects, Pasadena, Calif. 


builder/contractor: 

Thomas Lake Builders, Pasadena 
project size: 

392 square feet 

construction cost: 

Withheld 
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“they said they wanted it to be ‘low-tech.’ 
they didn’t want complex lighting systems, futuristic 
appliances, or computerized anything.” 


—georgie kajer, aia 
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evolution theory 


The Wayzata, Minn., 
house containing this 
remodeled kitchen 
gives a whole new 
meaning to the term 
"^multigenerational." 


More than 30 years ago, 

a young couple hired 
Minneapolis architect Leisl 
Close to design a residence 
on the lakefront lot they'd 
just bought. There they 
raised a family, and eventu- 
ally watched their children 
move out and into homes 
of their own. 

When the two were 
alone in the house again, 
they decided to renovate it, 
piece by piece. That's where 
the Minneapolis firm of 
Meyer Scherer & Rockcastle 
came in. 

Architect Tom Meyer 
says the kitchen is the last 
installment of a seven-year 
remodeling program. The 
clients didn't want to change 
the room's minimalist nature; 
they simply wanted to adapt 
it to their changed needs, 
now that they had the re- 
sources and time to do so. 

“We tried to keep the 
simple, linear detailing of 
the old kitchen,” Meyer 
explains. “They were looking 
to upgrade materialwise, 
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and to make it a more func- 
tional space.” 

Now that her children 
were gone, the woman of the 
house wanted her office 
moved from a separate room 
into the new kitchen. So 
Meyer took down the wall 
between her small office and 
the old kitchen. He left the 
skylight and the old office’s 
corner window in place to 
bring in more light and views 
of the heavily wooded site. 

Having gained some elbow 
room, Meyer reconfigured 
appliances to create a more 
efficient work triangle and 
increase counter space. He 
replaced the worn plastic lam- 
inate countertops with solid 
granite surfaces. Lacewood 
and mahogany cabinets pro- 
vide storage, and easy-to- 
clean stainless steel covers 
the appliances. The finished 
kitchen marks the end of the 
house’s transformation from 
family quarters to a home 
tailor-made for two. 


architect: 

Meyer Scherer & Rockcastle, 
Minneapolis 
builder/contractor: 

Bill Zeigler, Corcoran, Minn. 
project size: 

352 square feet, including casual 
dining alcove 

construction cost: 

Withheld 
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A sensitively placed awning window above the desk (top 
left) provides the wife with lake views while she balances 
her checkbook or surfs the Internet. In deference to the 
couple’s habit of taking breakfast and lunch in the kitchen, 
Meyer designed an alcove for casual eating (above). Steel 
and granite shelves hold plants, pots, and dishes (right); 
the skylight and corner window help counteract dim 
Minnesota winters. 
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Photos: Lea Babcock 
“we tried to keep the simple, linear detailing of the 
old kitchen. they were looking to upgrade materialwise, 
and to make it a more functional space." 


—tom meyer, aia 
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Craig Steely’s hand- 
crafted kitchen in San 
Francisco could just as 
easily be part of a rustic 
country home or casual 
vacation cottage. 


The architect and his wife 
achieved an exceptional level 
of livability through their 
inventive use of materials 
and space and their meticu- 
lous attention to detail. 
When the couple moved 
into the circa-1910 Edwar- 
dian, the kitchen was half its 
current size. Steely refinished 
the back porch, incorporating 
it into the kitchen as a break- 
fast room. A corrugated steel 
roof and fir joists allude to the 
breakfast room’s former life. 
Steely kept its divided-light 
windows and added tall new 
doors. “One of our goals was 
to preserve the home’s Ed- 
wardian proportions,” he says. 
Most of the kitchen’s fur- 
niture and maple cabinetry 
were designed and built by 
the architect himself. Steely 
salvaged the upper cabinets’ 
sliding glass doors from a 
science lab. The built-in wine 
rack above them reduces 
clutter and draws the eye up- 
ward, expanding the impres- 
sion of space. It’s just one 
of the many practical little 
details that give this slender 
kitchen lots of appeal. 
continued on page 76 
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Steely found the boxy old stove (top left) in the home’s garage. He cleaned it up and installed 
it, then found cabinet and drawer pulls to match. By lining the breakfast area (above) almost 
entirely with windows, Steely made it seem much larger than it really is. The strategy also 
brings light into the kitchen itself, which has only one window. 


architect/builder: 
Steely Architects, San Francisco 
builder/contractor: 


“one of our goals was to preserve the 


Craig Steely home’s edwardian proportions.” 

project size: 

300 square feet : 
construction cost: —craig steely 
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THE KITCHENAID® KITCHEN IN BISCUIT. © 
IT'S not exactly WHITE. 
IT'S not exactly ALMOND. 
IT'S EXACTLY 2 
what your clients are looking for. —— BISCUIT 


BISCUIT, our latest appliance color, is hard to describe — and 


harder to forget. It’s warmer than white, more subtle than almond, and 


blends with any kitchen décor. KitchenAid is the first to offer appliances тыя 


іп this contemporary neutral color, already popularized іп Kohler® and М: — æ | E 
itchenAid 


DuPont CORIAN” products. FOR THE WAY IT'S MADE. 


BISCUIT is available in a full line of KitchenAid appliances. айды Appliances.com 


Best of all, with our heritage of enduring quality, you know you can www.KitchenDesigners.com 
1.800.253.3977 


recommend KitchenAid to your customers with confidence — and 


when all’s said and done, that’s exactly what you're looking for. 


KitchenAid" is a registered trademark of KitchenAid, U.S.A. 
Kohler? is a registered trademark of Kohler Co. 
CORIAN? is a registered DuPont trademark. Only DuPont makes CORIAN®. 


five еаѕу kitchens 


down 


This Washington, D.C., 
rowhouse kitchen is a 
study in contrasts. 


It's located in the house's 
English basement, yet it's 
filled with sunlight. Its 
vanilla-painted brick walls 
and limestone floor evoke a 
quaint historical dwelling, 
but stainless steel cabinets 
and appliances give it a 
futuristic edge. It's well- 
organized and designed for 
entertaining, and at the same 
time completely informal. 
The success of these juxta- 
positions is in large part due 
to the room's unusual place- 
ment, says architect Mark 
McInturff. “It’s really the 
only place in the house 
where we had the freedom to 
expand beyond the materials 
and style of the upstairs 
rooms," he says. “We wanted 
it to feel cozy and earthy, 
like the lower floor of an 
Italian palazzo." 

Rather than design a con- 
ventional kitchen that just 
happened to be in a base- 
ment, the Bethesda, Md.— 
based architect took advan- 
tage of the room's peculiari- 
ties. He actually lowered the 
flat ceiling, then vaulted it to 
create the illusion of greater 
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height. Lowering the floor a 
few inches added extra head- 
room. Black metal sconces 
push light to the tops of the 
walls, enhancing the vault's 
“lift.” In the room's center, а 
McInturff-designed light fix- 
ture echoes the vault's curve 
and doubles as a handy pot 
rack. “We were worried that 
the fixture wouldn't be 
strong enough to hold all of 
the clients’ pots,” he says. 
“Then the contractor started 
doing chin-ups on it, and we 
figured it was okay.” ға 
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Photos: Andrew Lautman 


To keep the kitchen feeling relaxed and informal, MclInturff 
designed open shelves rather than cabinets (above). 
Sharing the home’s bottom floor with the kitchen is the 
dining room, which in turn leads to a back patio (top left). 
The setup facilitates outdoor dining and entertaining. 


architect: 

MclInturff Architects, Bethesda, Md. 
builder/contractor: 

Rudolf Heirman, Silver Spring, Md. 
project size: 

300 square feet 

construction cost: 

$280 a square foot 


“we wanted it to feel cozy and earthy, like the lower floor of an italian palazzo." 


—mark mcinturff, aia 
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OL.N WIDE 
AND SAY AHHH! 


Ahh yes ... today's demanding families. Sometimes they're 
hard to please. That’s why you need HomeCrest with its 
wide array of cabinetry and services in your corner. We're 
committed to shipping you quality products on time— 
100% of the time! It's the way we do business. From no- 
hassle custom modifications and every kind of option and 
accessory imaginable, to almost 100 eye-catching styles, 
all are designed to please even the most discerning 
client. Best of all HomeCrest's versatility and value, 
from entry-level to high-end, means higher profits for 
you. Contact us today so you can open wide and say 


“ahh... HomeCrest"! 


The eighth annual CUSTOM HOME Design Awards, sponsored by CUSTOM 
HOME magazine, honors the country's finest custom homes. There are seven 
entry categories, including custom homes of all sizes, custom kitchens and baths, 
renovations, and custom details. One of the winning projects will be chosen as 
the Best Overall Custom Home of 2000. 
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Who can enter? 

е custom home builders 

e remodeling contractors 

e architects 

* developers 

e planners 

e kitchen and bath specialists 
* other industry professionals 


Entry Form 
and 


Fee Deadline 


November 12, 1999 


What can you enter? 

e Any custom home completed after 
January 1, 1997, is eligible. 

* An individual house designed and built to the unique 
specifications of a custom client on the client's lot. 

e Entries should represent truly custom construction. 


How do you win? 

A panel of respected building professionals indepen- 
dently selects winners based on the quality of design, 
function and craftsmanship. All winning projects 
will be featured in the March 2000 issue of 
CUSTOM HOME. 


Call For Entries 


4- 


То register, you have 3 options: 

e CALL Deena Shehata at CUSTOM HOME, (202) 736-3407. 

e MAIL this form to Deena Shehata, 2000 CUSTOM HOME 
Design Awards, One Thomas Circle, N.W., Suite 600 
Washington, О.С. 20005. 

e FAX this form to Deena Shehata at (202) 785-1974. 


(1 Payment for 


g Visa 
ПІ Check for Ф 


(1 Send more information. 
(1 Send entry binder(s) and instructions now. 


standard entries at $125 each and/or 


Custom Details entries at $95 each is enclosed 
П Master Card 


(payable to CUSTOM HOME) is enclosed. 


Name Card Number Expiration Date 
Name as it appears on card 
Title Signature 
Company Number of Categories 
Entries 
Address 1. Custom Home less than 3,000 sq. ft. 
2. Custom Home 3,000 to 5,000 sq. ft. 
4 3. Custom Home more than 5,000 sq. ft. 
City/State/Zip 4, Custom Kitchen 
ee 5. Custom Bath 
Telephone 6. Renovation (residential remodeling and additions) 
7. Custom Details (а specific detail from a custom home) 


COMPLETED ENTRY BINDERS ARE DUE November 26, 


1899. 


l^ 
thin 


between building г a house 
and a home. 


gone me to 
deliver water vapor transmission 
and a drainage plane. 


Introducing the best housewrap protection 
available on the planet. 


AIVIOWRAP'-ULTRA. 


Anyone can build houses. You build homes. And you know that if 
something is worth doing, it's worth doing right. We like the way you 
think. THAT'S WHY WE'VE DEVELOPED NEW AMOWRAP®-ULTRA, А 
HOUSEWRAP THAT PROVIDES THE BEST BALANCE OF STRENGTH, AIR RESISTANCE AND MOISTURE PROTECTION, making 
it the best housewrap money can buy. Period. Those might be strong 
words. But then again, AMOWRAP-ULTRA is a strong product. Made with as 
a unique plastic reinforcement, AMOWRAP -ULTRA performs in conditions ТЕММЕСО 
which leave other non-perforated housewraps flapping in the wind. 


Building Products 
NEW AMOWRAP-ULTRA FROM TENNECO. IT'S SIMPLY THE BEST. ATenneco Packaging Business 


For more information call : 
Visit us at 


Circle no. 285 


landscape = 


Photo: © Yoshihiro Nose/Photonica 


if you've thought 
about improving 
your relationship 
with landscape 
architects, 


now’s the time. 


New leaf 


by dirk sutro 


Americans are cultivating their 
gardens again. They're backing 
up their SUVs to Smith & Hawken 
and dragging home teak bench- 
es, bird baths, and Felco pruners. 
Maybe we have Martha Stewart 


to thank—or to blame. Magazines, 
books, and television shows about 
houses and gardens are cropping up 
like dandelions, giving homeowners 
and new-home clients lots of ideas. 
The renewed passion for home design 
is obviously a great boon to residential 
architects, but what does this lust for 
landscaping mean for your business? 
Ready or not, it means more of your 
projects will include a landscape archi- 
tect or designer on the team. 

As with interior designers, land- 
scape professionals are both your 
friends and your foes. They’re your 
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Courtesy Pamela Burton & Co. 
The outdoor spaces that landscape 
architect Pamela Burton designed for 
this Toluca Lake, Calif., house (also 
shown on the following page) reflect 
architect Thane Roberts’ floor plan. Each 
garden area relates to an interior space. 
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a new leaf 


Burton blended 
such native 
plants as Cali- 
fornia sycamore 
and pepper trees 
with splashes of 
non-native color 
and texture in 
her landscape 
design for the 
Toluca Lake 
home. Outdoor 
elements include 
fences, steps, 
and garden walls. 
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“architecture and 


landscape are two 


modes of the same 


visual and spatial 


continuum.” 


—pamela burton 


competitors for budget money, creative 
control, and client allegiance. And 
they’re potentially among your best col- 
laborators; the Ira Gershwin to your 
George, they can make your work sing. 
Yet harmonizing your interests and 
theirs while also satisfying the clients’ 
goals is tricky business. For the good 
of the project, you must make them 
your allies. First, however, it helps to 
understand the slight chip they have on 
their shoulders. 


root of the problem 
It seems some of them feel they don’t 
have your highest regard. At times, 
they’re belittled as mere “plant people,” 
brought in at the last minute to garnish 
a completed project. “Life is just too 
short to work with architects who don’t 
respect what we’re doing,” says Mor- 
gan Wheelock, FASLA, of Somerville, 
Mass., and Palm Beach, Fla. What 
we're doing as landscape architects is 
just as intentional as anything they’re 
doing with the building. We’re not just 
getting a contractor to throw plants off 
a truck and plant them.” 

Wheelock designs estate gardens 


and works closely with residential 
architects, most of whom understand 
and appreciate his contribution to their 
projects. But sometimes it’s an uphill 
battle to explain the value of that con- 
tribution. Everyone thinks plants, 
pavers, benches, trellises, and walls 
are pretty, but not everyone thinks 
they’re important. They’re not struc- 
ture; they’re not shelter. In some cases, 
they’re functional, but only moderately 
so. There’s nothing vital about land- 
scape design. And yet, that’s exactly 
what it is: vital. It’s about living things 
and how they can come together with 
man and man-made objects in ways 
that enhance them all. 

Connecting with nature is a profound 
sensory and emotional experience. 
Doing so within the safety and control 
of your own domain adds another level 
of delight. A well-designed house pro- 
vides an escape from the world, while a 
successfully landscaped property allows 
you to reconnect with that world on 
your own terms. 

Of course, when anyone starts talk- 
ing about senses and feelings, every- 
thing gets fuzzy and subjective. And 
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it’s the biggest obstacle those misun- 
derstood landscape architects face, 
both with architects and with clients. 
“Architecture often is a systematic 
solving of functional problems in the 
most beautiful aesthetic way, whereas 
landscape can be like quicksilver,” 
Wheelock explains. “There’s no real 
answer—you can’t hold it, you can’t 
shape it very easily.” 

Because its effects are so difficult 
to conceptualize, landscape design is 
often the first “extra” to fall victim to 
budget cuts. But a design tacked on 
later is seldom as powerful or effective 
as one that occurs when all the major 
decisions of the project are made. 
Custom clients don’t always under- 
stand the interconnectedness of those 
decisions, thinking the process is a 
simple à la carte menu of choices. 


Instead of removing landscape 
design entirely from the menu, you 
might suggest they trim the scope 
of the landscape architect's involve- 
ment in the project. “It’s hard to 
skimp on the house. It's easier not to 
do the landscape immediately, but the 
hardest work is the design, and that's 
what you ought to do early on,” says 
Boston-based architect Jeremiah Eck, 
FAIA. "Landscape architects tend to 
charge like architects, say 12 percent 
to 15 percent of construction. On a 
$50,000 landscape, that's $5,000. But 
it's probably only $1,000 or so to get 
a conceptual plan, and that makes all 
the sense in the world." 


primed and ready 
Generally, the earlier you link the two 
disciplines, the stronger their connec- 


OS Se гт 


Sometimes a landscape professional helps 
an architect simplify the garden, as with 

this home in Holicong, Pa., designed by 
Jeremiah Eck. Landscape architect Arthur 
Edward Bye contoured the land around the 
home to achieve varying patterns of light and 
shadow and to help drainage. 


a new leaf 


In San Diego, landscape architects Martin Poirier 
and Andrew Spurlock worked with architect Mark 
Steele to design patios, terraces, and courtyards 
that take their forms and proportions from the 
house. They preserved mature oak trees as focal 
elements in their plan and used continuous paving 


materials to connect indoor and outdoor spaces. 
‚шали эңе ——— 
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tion will be. And that’s especially 
important in the gentler climates, 
where the outdoor living is easy. 
“Architecture and landscape are two 
modes of the same visual and spatial 
continuum,” says Los Angeles-based 
landscape architect Pamela Burton, 
who has created new gardens for 
homes by such prominent Modern 
architects as Richard Neutra. Although 
she’s worked on existing houses, she 
prefers to come in at the beginning 
of a project. 

For Joe Desponzio, professor of 
landscape architecture at Harvard’s 
Graduate School of Design, that 
ground-floor timing is crucial: “Land- 
scape architects bring sensitivities an 
architect generally doesn’t have: how 
the house sits on the ground, how 
to integrate the architecture into the 
landscape, what you do with the 


land between your house and the hori- 
zon. That’s the domain of landscape 
architecture.” 

Of course, most architects feel they 
do have those sensitivities. You’re right 
at home making decisions about siting 
and even basic garden plans. At what 
point in the process you bring the 
landscape architect aboard is really a 
matter of personal working style, proj- 
ect size and complexity, and client 
preference. Still, you help yourself and 
the project if you’re clear in your own 
mind about how you work best. Once 
you've established that, bring the land- 
scape professionals on as early as you 
comfortably can. 

“Typically, the way I deal with 
landscaping is I conceptualize it in 
the design process," says architect 
Rob Bramhall, AIA, of Andover, 
Mass. “I sort of lay out generic land- 


“life is Just too 
short to work with 
architects who 
don’t respect 


what we’re doing.” 


—morgan wheelock, fasla 


scaping, and then clients will often 
get a landscape architect involved 
toward the end. I like to bring them in 
where the architecture is fairly estab- 
lished and let the landscape develop 
alongside it.” 

Jeremiah Eck agrees. “For me the 
ideal time to bring them in is right after 
schematics. I know that some land- 
scape architects feel they should be in 
from the beginning, but I believe you 
get a handle on the house first, and get 
your own intuitions straight, then bring 
in the landscape architect to confirm or 
deny those intuitions. I know they’d like 
to be in early on, but I resist that—only 
because I don’t feel comfortable dealing 
with the site completely until I have a 
firmer sense of the concept for the 
house. As an architect, I feel comfort- 
able going to the site, figuring out 
where the house should be, looking at 
aspects of the site in ways similar to 
what a landscape architect would do.” 


Courtesy Morgan Wheelock 


a goo d site bette r | A courtyard, a pool, and garden walls lend а 
However, if you have a particularly dif- sense of privacy to a house designed by 
ficult site, consulting a landscape archi- Merrill and Pastor Architects on a tight infill site 


tendi sav cio mln tae ke your job con- in Vero Beach, Fla. Landscape architect 
Morgan Wheelock used landscape elements to 


control views within and beyond the garden. 
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a new leaf 


Courtesy Spurlock Poirier 
For a pair of homes in Coronado, Calif., designed 
by architects Ted Smith and Kathleen McCormick, 
Spurlock and Poirier developed strong patterns 
for plantscape and hardscape that echo the 
architecture’s bold forms. 


sape 
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“i ve got to 


understand the 


building to as great a 


degree as anyone in 


the architect’s office.” 


—martin poirier, asla 


siderably easier. Morgan Wheelock 
works frequently with architect Scott 
Merrill, AIA, of Merrill and Pastor 
Architects in Vero Beach, Fla. Their 
collaboration on a tight Vero Beach site 
turned a troubled project into a won- 
derfully successful home. Located in a 
dense neighborhood laid out by neotra- 
ditionalist planner/architects Andres 
Duany and Elizabeth Plater-Zyberk, the 
site had Merrill scratching his head 
through several rounds of schematics. 
“It was a truncated, pie-shaped lot,” 
Wheelock recalls. “Scott did a bunch 
of sketches showing the house/terrace/ 
pool/garden/guest house crammed into 
each other. But when we began look- 
ing at it, we realized the idea was not 
where we could fit everything, but 
where we could force perspective to 
imply ‘borrowed’ landscape beyond the 
garden walls, which are 11 feet high. 
That’s where we could do the magic to 
make this seem much bigger than it is.” 
With the two of them working so 
closely together, they were able to 
make both the house and the garden 
greater than the sum of the parts. “We 
expressed the building as a sort of 


donut: a courtyard house, one room 
deep, around the garden’s perimeter,” 
Wheelock says. “In a way, the house 
became the garden walls.” 

“Despite the proximity of other 
homes, there’s incredible privacy lent 
to the interior of the property,” Merrill 
says of Wheelock’s landscape plan. 
“He picked up the odd geometry of 
the lot and the footprint of the house. 
Even the farthest part of his installation 
was not far from the house, so there 
was no letting down of the relationship 
between house and garden.” 


terror flora 
The best landscape architects don’t 
want to turn your house into some kind 
of rococo madness. They want to help 
bring your vision to life. And they take 
their responsibility very seriously. 
“The thing about collaborating as a 
landscape architect is that I’ve got to 
understand the building to as great a 
degree as anyone in the architect’s 
office,” says San Diego-based Martin 
Poirier, ASLA, of Spurlock Poirier. 
“Гуе got to know their intent with the 
architecture as they’re developing it.” 


oehardscapela 
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Indeed, they’re much more than 
“plant people,’ looking for ways to gar- 
nish your project and your wages. In 
some cases, they pay for their services 
simply by identifying improvements 
to a site that cost little or no money. 

“Sometimes the most important 
things they do are subtractive,” Eck 
says. "They analyze the long-term 
viability of existing plant materials. 
And the potential for eliminating plant- 
ings rather than adding can be just as 
intriguing.” 

Knowing precisely what to add, 
what to take away, and what to leave 
intact on the site are the greatest 
strengths of the landscape architect. If 
it hasn’t occurred to your clients to hire 
one, you may want to suggest it for 
their sake and yours. They can help 
you avoid some “terrible mistakes,” 
cautions Santa Barbara, Calif.-based 
landscape architect Isabel Greene, a 
descendant of famed architects Greene 
and Greene. “For example, preserving 
trees on a site can add tremendous 
value to a project, both aesthetically 
and financially." 

The emotional effects of landscape 
architects’ work may be like quicksilver, 
but many of their contributions are solid 
as a rock. Says Greene, “You have a 
lot to gain by including the landscape 
dimension in your project. It's going 
to look better in a magazine, it's going 
to feel better and function better for 
clients, and they're going to be more 
apt to call you back.” ra 


Dirk Sutro is a freelance writer in 
Leucadia, Calif., and is on the faculty 
of the Newschool of Architecture 

in San Diego. 
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In his projects, 
Wheelock uses 
landscape and 
hardscape to 
create outdoor 
rooms that both 
supplement and 
complement 
interior living 
spaces. The three 
homes shown 
here are located 
in (clockwise from 
left) Cambridge, 
Mass.; Fisher's 
Island, N.Y.; and 
Boston. 


Q Ann Fuller 
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ошегепсе TOF Custom Home БЮ 


E wx 
Ls ^ ; 
March 17-18 Dea АСЫҒА 
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Atlanta, Georgia 
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You serve the top of the market. That’s why you need 
to be at Custom Home 2000. The largest and fastest 

growing custom home building show comes to Atlanta, Ca 
Georgia, with more than 150 exhibiting manufacturers and an С 
exceptional educational program. Created for custom builders, “2, 


designers and architects, Custom Home 2000 lets you: 


e discover the latest high-end products. 


• exchange ideas and business strategies with custom-home experts. 22 
“ participate in thought-provoking seminars, workshops and panel С. 
discussions. 


* learn about the latest technology that will help you build your business. 


Dont miss the single biggest gathering of professional home builders this year! 
Register today. For more information, call 800-837-0870, ext. 2653 
(outside the U.S., 630-705-2653), fax 630.543.3112 or 


e-mail: ch@hanley-wood.com 


© 
Produced by A Ии» 
The Aberdeen arc h | tee t 
Group, a division A century ie "| 
of Hanley-Wood, Inc. 3 92% 
ма ” 
| => „у 
Brought to you by Hanley-Wood. Ine. , publisher of: ~ ғ | 
Co-located with - the one-of-a-kind expo bringing construction professionals 


face-to-face with cutting-edge tool manufacturers 


Thermo=Pty. 
repels attacks by 
moisture, drafts 
and huns. 


Protect your fortress with Thermo-ply protective wall sheathing. 
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ха; 


Р Circle по. 232 
jn 
Thermo-ply Protective Sheathing is a fine product of Simplex Products a : company Adrian MI 49221 (800) 345-8881 


Other building products include R-Wrap* and Barricade’ Housewraps, Finestone EIFS and Architura™ Interior Finishes www.simplex-products.com 


off the shelf 


kitchen ware 


products for the heart of the home. 


hot water 


: / d | Tn-Sink-Erator’s instant 
fire works А _ 

hot-water dispenser 
Rais & Wittus’ Komba firebox includes an upper compartment | 


features an easy-to- 
that can be fitted with a baking door, making the soapstone- 


operate lever that delivers ` 
and-steel unit ideal for kitchens. A cubby at the base holds 4 


190-degree water right 
kindling. Rais & Wittus, 914.764.5679. 


pike 


at the kitchen sink. 
Available in chrome, 
nickel, and white. 
In-Sink-Erator, 


1.800.558.5712. 


Ann Sacks Tile & 
Stone now offers 
handcrafted metal 
countertops, cabi- 
nets, and hoods in 
addition to tile and 
stone products. 
Based in Portland, 
Ore., the company 
has 10 kitchen and 
bath showrooms 
around the country, 
which are open to 
the public and to the 
design trade. The 
cabinets, knobs, handles, backsplash, countertop, flooring, and 
hood shown here are featured in the Soho Kitchen line. Ann 
Sacks Tile & Stone, 1.800.278.8453; www.annsacks.com. 
continued on page 92 
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The magic of 


Crossville... 


transforming houses 
into homes. 


Nothing makes your homebuyer feel quite so welcome 
as porcelain stone from Crossville. A beautiful alternative 
to marble and granite, porcelain stone — along with 
Questech? Metals — combines superior performance with 


an astounding array of design possibilities. 


ex CROSSVILLE 


Porcelain Stone/USA 


For more information 1 Бы. а” 
about Crossville’s Residential Products 
call 1-800-221-9093, ext. 8005 


Circle no. 89 


off the shelf 


clean water 


Moen’s PureTouch Filtering Faucet System comes in 
a new style with a loop handle and a sleek nozzle. 
According to Moen, the system reduces 93.3 percent 
of the chlorine and 97.7 percent of the lead in tap 
water. A battery-powered electric indicator monitors 
filter life. The new model is available in three different 
finishes: glacier (shown), sand, and a chrome/glacier 
combination. Moen, 1.800.374.6542. 


coquillage 

Six new kitchen hoods from Cheng Design boast 16-gauge nonmagnetic stainless 
steel construction, halogen lighting, and commercial stainless-steel baffled filters. 
CFM ratings range from 600 to 1400, depending on the model. The Coquille, 


shown here, has a hand-burnished, etched finish. Cheng Design, 510.549.2805. 


like a pro 

The latest addition to KWC Faucets’ Semi-Professional 
series is a scaled-down version of the company’s com- 
mercial Gastro faucet. Made specifically for residential 
use, the Domo Semi-Pro sports an easy-to-operate side 
lever and a long spout, as well as a pre-rinse spray for 
cleaning large pots and pans. KWC, 770.248.1600. 


—deena shehata 
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Shed Some Light on Your Subject 


Duas and remodeling provide the perfect glass, changing the way the world is viewed. 
opportunities to bring light into a home. Choose From economical to elegant, EAGLE will create a 
from a wide selection of shapes, sizes, colors and dramatic reflection of one's lifestyle and 


design options offered by EAGLE to ensure your personality. Add natural wood and low- 
project shines with success. ‘maintenance exterior aluminum cladding; you'll 
Low-E Maximizer Plus” insulated glass, standard find that EAGLE will meet your needs and 

in all EAGLE windows and doors, supplies year- exceed your expectations. y 

round energy efficiency and protection from the Nature provides sunlight and raw NN m /77 

sun's harmful ultraviolet rays. Decorelle’ series materials, EAGLE combines them to ES 5/26 

decorative glass is also available in subtle ` match any imagination and let the light ZEN 

combinations of textured, leaded and beveled shine in. EAGLE 
For more information, 20) 453-3633, or visit our website. http://www.eaglewindow. Erato nera 


© Eagle Window & Door 1998 Circle no. 71 


Introducing MIRATEC™ Treated Exterior Composite Trim. Its clear cedar texture looks just like wood, but 
without the knots and imperfections. Our exclusive new manufacturing process* produces a trim of uniform 
density that's easy to handle, cut, nail and maintain. It's long-lasting, backed by a 25-year limited warranty, the 
strongest trim warranty in the business. Call your dealer or Masonite: |-800-826-6503. 
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MIRAT © 


Treated Exterior Composite 1RIM 
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a mac, with everything 


96 


here’s a menu of must-have utilities for your mac. 


by john butterfield 


acintosh 

fans finally 

can draw a 

breath with- 
out fear of their favorite 
computer platform vanish- 
ing before they exhale. The 
last time residential archi- 
tect ran an article touting 
the Mac as the platform of 
choice, it drew impassioned 
letters from both sides of 
the computing religious 
wars. Appleholics swore to 
hold onto their beloved 
Macs in the face of seeming 
insolvency. PC mavens dis- 
missed the Mac as a fanci- 
fied toy due to join Amiga 
and Commodore on the ash 
heap of dead computing 
platforms. 

Today, with Apple the 
toast of Wall Street, it looks 
like the Mac is back in the 
game for the long haul. So, 
let’s get a few things out of 
the way before we begin, 
shall we? 

Н Your computer is a 
tool—only a tool. A user’s 
choice of computing plat- 
form is just that—a choice, 
not a religion. Use what 
works for you. 

В Choice is good. It 
keeps companies honest, 
and keeps the computing 
field from stagnating. 

E Oh, yes: And Macs fly 
on the wings of angels, 


while PCs are the spawn 
of the devil. 


extras 

With that out of the way, 
let’s take a look at the 
changing face of the Mac. 
Since the release of Mac OS 
8.0 (now updated to OS 
8.6), Apple has addressed 
many of the shortcomings 
that drew justified howls of 
pain from its users. That, 
combined with the precipi- 
tous drop in the price of ran- 
dom-access memory (RAM) 
modules, has turned a few 
previously useful add-on 
utilities into also-rans. 

Does anyone really need 
Connectix’s RAM Doubler 
anymore, when they can 
pick up a 64-meg RAM 
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module for only a few 
bucks more than the soft- 
ware-based Doubler? Given 
the equally rapid drop in 
the cost of hard drives (and 
the increase in speed of 
Internet connections), does 
the full Aladdin StuffIt 
Deluxe package (used to 
save hard-drive space and 
compress files for e-mail- 
ing) make sense any 
longer? Not to me. 


keepers 

Still, there are a few add- 
ons that should be in any 
Mac user’s toolbox. Plug 
these four widgets into 
your computing repertoire 
for painless additional 
functionality at a reason- 
able cost: 
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Photo illustration: Stuart Bradford 


Conflict Catcher 8 
(Casady & Greene, 
$49.95). Extension con- 
flicts, the bane of any Mac 
user, occur when the doz- 
ens of extensions and con- 
trol panels installed by 
various software packages 
bounce up against each 
other and interfere with 
system startup and/or 
smooth operation. Apple's 
much-improved Extension 
Manager, installed as part 
of OS 8.6, is better than 
ever, but pales in compari- 
son with Conflict Catcher's 
industrial-strength ap- 
proach to conflict manage- 
ment. If an extension con- 
flict occurs, the user can 
invoke Conflict Catcher's 

continued on page 98 
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automatic testing program, 
which isolates the offending 
extension through a rela- 
tively painless series of 
restarts. Once the misbehav- 
ing extension is identified, 

it can be turned off or re- 
loaded in a different order 
to resolve the conflict. 

Other major pluses: 
quick and easy setup of 
extension sets for specific 
applications; an extensive 
database that identifies just 
what those mystery exten- 
sions actually do; and the 
labor-saving option to retain 
and re-install existing exten- 
sions, control panels, and 
preference files during a 
“clean install” of the operat- 
ing system. Installing Con- 
flict Catcher is a no-brainer; 
just do it. (Information: 
http://www.casadyg.com/ 
products/listing.html) 

Speed Doubler 8 (Con- 
nectix, $54.95). In its first 
iteration, Speed Doubler 
promised to speed up copy- 
ing of files and improve the 
operating speed of the Mac 
system, which was bur- 
dened by reams of old-style 
code that wasn’t native to 
Apple’s then-newfangled 
PowerPC computer chip. 

It worked—kind of—but 
proved buggy, and conflict- 
ed with a laundry list of 
other extensions. 

Today, the Mac operating 
system has rewritten code 
for the PowerPC chip, 
which seemingly cuts the 
need for Speed Doubler. 
But the wizards at Connec- 
tix added features to the 
current version that make it 


these widgets add 
to the Mac user 
experience—that is, 
they make a good 


thing even better. 


a worthy entry in your sys- 
tem folder. You can sched- 
ule fast copies of files and 
folders, and set up auto- 
matic synchronization of 
changing folders. It still 
beats the Mac OS for copy- 
ing files over a network. 
And, most importantly, 
users can assign “hot keys” 
to launch applications and 
procedures with quick key 
combinations—something 
that previously required 
such additional add-on pro- 
grams as QuicKeys. While 
less vital than before, 
Speed Doubler is still a 
keeper. (Information: 
http://www.connectix.com/ 
html/speeddoubler.html) 
Aladdin StuffIt 
Expander and DropStuff 
5.1.2 (Expander is free- 
ware, DropStuff is share- 
ware, $30). Aladdin's com- 
pression format (indicated 
by the “.sit” tacked onto 
compressed file names) is 
the industry standard for 
Mac users, and has made 
inroads in the PC world as 
well. The many improve- 
ments in Aladdin's junior- 
league stuffing and unstuff- 
ing programs have made its 
full-powered StuffIt Deluxe 
package superfluous for 
all but the most advanced 
users. Expander installs an 
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icon on the desktop that 
allows either automatic 
expansion of compressed 
files or simple drag-and- 
drop unstuffing. Adding 
DropStuff to the package 
permits easy drag-and-drop 
compression of files, either 
for archiving or sending 
via the Internet, which 
saves both hard-drive space 
and connection time while 
e-mailing files. The revved- 
up package also compress- 
es and decodes BinHex, 
UU, MacBinary, Mime, 
Zip, Gzip, and a slew of 
additional file formats 

as well. 

Be good and pay your 
shareware fee for Drop- 
Stuff; the Expander/Drop- 
Stuff package will do the 
job, smoothly, quickly, and 
without worry. And isn’t 
that what the Mac is all 
about? (Information: http: 
//www.aladdinsys.com/ 
products/index.html) 

Power On Action Files 
1.2 ($29.95). Power On is 
the new kid on the Mac 
utilities block. It’s made 
a name by rescuing and 
reviving orphaned Mac 
stalwarts such as Now Util- 
ities, Now Contact, and the 
like. But its first offering is 
still its most compelling. 
Action Files enhances the 
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Mac’s antiquated “save” 
dialog box by adding a 
wide range of save options. 
You can jump to specific 
folders for saving without 
navigating up and down 
through the Finder, move 
items directly to the trash, 
create new folders, estab- 
lish save folders for specif- 
ic applications, and resize 
and move the dialog win- 
dows. It seems like a small 
thing—but multiply the 
few seconds saved each 
and every time you open a 
“save” window, and the 
time quickly adds up. 

This add-on gives you 
more control. It works, 
flawlessly and transparent- 
ly—yust like a good Mac 
utility is supposed to. 
(Information: http://www. 
actionutilities.com/site2/ 
html/products.html) 


your turn 

If you've got a favorite, 
can't-live- without add-on 
for your Mac, let me know ` 
at johnbutter ? builderon 
line.com, and we'll post the 
comments on residential 
architect Online. If not, 
give one of my four 
favorites a try. Each one 
will add to the overall 
Macintosh user experi- 
ence—which is to say, 
they'll make a good thing 
even better. ra 


John Butterfield, the 
new-media editor for 
Hanley-Wood, Inc., runs 
the company's assorted 
Web sites. Find links to 
them all at www.hbrnet.com. 
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a view on windows 


walls of glass provide plenty of drama, but is there an energy trade-off? 


by rich binsacca 


f all the by-prod- 
ucts of the energy 
crisis 25 years 
ago, arguably the 
greatest product advance- 
ment related to home design 
and construction is the win- 
dow. In the past, despite its 
architectural value, a win- 
dow’s thermal benefit was 
just a notch up from a hole 
in the wall. Today, windows 
rival the performance of a 
framed wall and are a sig- 
nificant feature in modern 
residential design. 

So much so, in fact, that 
window walls—large ex- 
panses of glass designed to 
capture views or fill a vaulted 
room—are increasingly the 
trademark of custom and lux- 
ury homes and have even 
crept into the mainstream of 
production housing. 

Using all that glass, even 
with improved glazing 
technologies, can have an 
impact on a home’s energy 
use. Architects who increase 
an interior space’s exposure 
to the sun’s elements and 
boost the risk of thermal 
transfer through a greater 
ratio of glass should be 
mindful of the energy trade- 
offs—and educated about 
their options. “For projects 
with a substantial amount of 
glass, you can’t even con- 
sider anything less than 
dual-pane windows,” says 


Dean Brenneman, AIA, of 
Brenneman & Pagenstecher 
Residential Architects & 
Builders in Chevy Chase, 
Ма. “In fact, we usually 
start with low-e glass at 

a minimum.” 


a new language 
Low-e, argon, warm-edge 
spacers: It’s the new lan- 
guage of advanced window 
technology, and with it has 
come such acronyms as VT 
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(visual transmission), SHGC 
(solar heat gain coefficient) 
and STC (sound transmis- 
sion class), among others. 
As with most new tech- 
nology, architects at the 
head of the curve have 
learned the lingo quickly 
and incorporated it into 
their work; the majority 
have taken longer to catch 
on. “Most architects are 
aware of the terms, but not 
necessarily how they 
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Courtesy Weather Shield 


With better window 
performance and 

a wider variety of 
shapes and sizes at 
their disposal, archi- 
tects are making 
more liberal use of 
fenestration. 


apply,” says Candy Zirn- 
gible, architectural sales 
coordinator for Weather 
Shield Windows & Doors 
in Medford, Wis., who 
spends her day responding 
to architect queries. “Тһеу 
know ‘low-e’ [for low- 
emissivity, a microscopic 
coating on the inside pane 
of the glass that reduces 
heat transmission], but not 
‘low-e squared’ [in which 
continued on page 102 
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Appliances for the Kitchen of a New Era. 
By Gaggenau. 


; Built-in kitchen appliances from Gaggenau express 

a consistent attitude: the quest for the ideal balance of perfect form, highest technology, 
most attractive appearance and basic practicality. Anyone who professes to have 
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and the other unique appliances in the Gaggenau collection? Please call us at 800-828-91 65. 
You can also visit us at www.Gaggenau.com. The Difference is Gaggenau. 
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both panes of glass have a 
low-e coating].” Most win- 
dow makers, from big play- 
ers such as Andersen and 
Caradco to smaller, regional 
manufacturers, provide 
technical support to archi- 
tects via telephone, fax, and 
online—and with increasing 
sophistication, according to 
their customers. 

Perhaps even more 
important than understand- 
ing the terms for these con- 
cepts, though, is realizing 
their value on a project. For 
Mike McCulloch, AIA, of 
WaterLeaf Architecture & 
Interiors in Portland, Ore., 
the advent of low-e glazing 


even with improved 


glazing technologies, using 


a lot of glass has an impact 


on a home’s energy use. 
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provided a clear alternative 
to the bronze or mirrored 
tints he'd spec to reduce 
heat gain from windows 
designed to capture the brief 
periods of sunlight in the 
Pacific Northwest. “Tinted 
windows would cut the 
quantity of light at the 
wrong time,” he recalls. 
“With low-e, I can get clear 
visibility and full sunlight 
without heat gain.” 

In fact, tinted windows, 
both single and dual-pane, 
have only a slight impact 
on energy efficiency (about 


6 percent on a single-pane 
window) compared with 
their clear-coat counter- 
parts. A low-e coating on 

a dual-pane window, by 
comparison, can cut energy 
costs by up to 40 percent— 
and for only a 10 percent 
price premium over an 
uncoated unit. 

The technology—espe- 
cially low-e and argon, a 
clear gas between the panes 
that inhibits air move- 
ment—is so affordable that 
many big window makers 
offer the coating as stan- 
dard. “We focus on the 
structural aspects of a win- 
dow,” says Zirngible, such 
as adequate framing for 
larger units and window 
walls. “The energy factors 
are made up by the glass.” 


trade-offs 
Even so, insulating glass 
is not a license to ignore a 
home’s energy consump- 
tion. State and national 
codes regarding residential 
energy use, most notably 
the Model Energy Code 
(MEC), dictate allowable 
ratios of glass to solid 
structure to mitigate heat 
gain and thermal transfer. 
For Brenneman and oth- 
ers, the calculation to com- 
ply with the code is made 
easier by MEC-Check, a 
computer program available 
through the U.S. Dept. of 
Housing and Urban Devel- 
opment’s HUD User library 
(see “Resources,” right). 
To use MEC-Check, Bren- 
continued on page 104 


www.residentialarchitect.com 


residential architect / september - 


In multiple or 
ganged applica- 
tions, even a large 
expanse of win- 
dows is kept to a 
human scale while 
still capturing 
desired views and 
sunlight. Insulated 
glazing technology, 
meanwhile, miti- 
gates heat gain. 


Courtesy Weather Shield 


resources 


While window manufacturers offer solid design and specifying infor- 
mation about their brands, the following third-party resources provide a 
more objective perspective, especially with regard to testing standards 
and results, efficiency ratings, and generic recommendations for appro- 
priate window use based on a unit's energy features and performance. 


National Fenestration Rating Council 

301.589.6372, www.nftc.org 

The NFRC sets the standards for window testing (specifically for 
U-value, solar heat-gain coefficient, and visual transmission) and 
provides ratings labels for windows that meet or exceed those 
standards. 


The Efficient Windows Collaborative 

www.efficientwindows.org 

With support from the U.S. Department of Energy's Windows and 
Glazings Program, this Web site provides information on the benefits 
of energy-efficient windows, descriptions of how they work, and 
recommendations for their selection and use. 


U.S. Department of Housing and Urban Development 
800.245.2691, www.huduser.org 

The HUD-user library provides literature and materials on several 
topics related to housing design and construction, as well as the 
MEC-Check program (manual or computer software) for complying 
with the 1993 Model Energy Code. 


The Alliance to Save Energy 

202.857.0666, www.ase.org 

This nonprofit coalition of business, government, environmental, 

and consumer leaders promotes the efficient and clean use of energy 
worldwide. 
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Why plant when 
you can transplant? 


A Big John tree trans- 
planter makes it easy to turn an 
empty lot into a beautifully forested 
landscape — all before lunchtime. 

And, if you think you have to 
sacrifice shade trees for new 
building projects ... think again. 

Big John tree transplanters can 
easily move mature trees out of 
harms way and back again after 
your work is completed. 

Patience can be a virtue, but when 
it comes to trees. . . it's just slow! 

Give us a call, or visit our website 
today. ҝр 
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neman simply plugs in such 
factors as the glass-to-out- 
side wall ratio and the insu- 
lation values for the walls, 
floor, and roof, and the 
program calculates code 
compliance. 

Typically, Brenneman 
keys in the insulation val- 
ues before the glazing 
specification. “We put in 
the maximum amount of 
insulation without making 
structural changes,” he says. 
"There's a big difference 
between an R-13 and R-15 
[which fit in the same 2x4 
cavity]. Boosting the insu- 
lating value lets us play 
with the windows more.” 

Even with upgraded 
insulation, Brenneman 
usually plugs low-e win- 
dows into the program. 
“It’s a high-value spec, re- 
gardless of the code,” he 
says. Low-e's value derives 
in part from features the 
codes don't necessarily ad- 
dress, such as better sound 
abatement and reduced 
water leakage and conden- 
sation. Such benefits pay 
off in terms of the home's 
comfort and maintenance. 
"And we're able to elimi- 
nate storm windows, thank 
God,” Brenneman says. 


design flexibility 
While better performance 
can lead to the use of larger 
windows, as evidenced by 
much of today’s builder 
housing, architects like 
Brenneman and McCulloch 
lean toward ganging smaller 
units to create walls of glass. 


For a vacation-home 
development on the Oregon 
coast, for instance, McCul- 
loch simply wasn’t able to 
use windows wider than 
3 feet because of high wind 
and storm hazards. “Taller 
was okay, but any wider 
causes dangerous pressure 
differences when the wind 
blows,” he says. Even if he 
could go bigger, he says, 
large sections of dual-pane 
glass tend to bend into each 
other, reducing their energy 
benefits. 

To adequately capture 
views, therefore, McCul- 
loch ganged tall, narrow 
windows, only a few of 
them operable, along the 
ocean-side elevations. “This 
application is at a more 
human scale, anyway,” he 
says. “The owners feel 
more protected and safe 
when a storm’s coming.” 
And a lot less anxious 
about their energy bill. ra 


Rich Binsacca is a freelance 
writer in Boise, Idaho. 


what’s your spec? 
Excited about a new 
product or material? 
Tell your peers about 

it in Doctor Spec. Send 
an outline of your idea 
to: Doctor Spec, 
residential architect, 
One Thomas Circle, 
N.W., Suite 600, Wash- 
ington, D.C. 20005. 
Fax: 202.833.9278. 
E-mail: adoherty @ 
hanley-wood.com. 
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Italian Ceramic Tiles are on display at 

The International Exhibition of Ceramics for the Building 
Industry and Bathroom Furnishings. Bologna, Italy, 
September 28 - October 3, 1999. www.cersaie.it. For more 
information or for a tile dealer near you, contact the Italian 
Trade Commission, І.С.Е./Тіе Center, 499 Park Ave., NY, NY 
10022 (212) 980-1500 Fax (212) 758-1050. italytile.com 


hands on 


order from above 


clever ceiling treatments help organize a formerly chaotic basement. 
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by rick vitullo, aia 


asements are often dark 
and dreary places, espe- 
cially in older homes. 
Wiring, ducts, and struc- 
ture are placed for convenience 
and accessibility. To say that 
aesthetics takes a back seat is an 
understatement. Function rules. 

But when a family wants to 
gain more living space within an 
existing home, the basement 
becomes prime territory. Such 
was the case with this project. 
The clients asked architect Ran- 
dall Mars, AIA, of McLean, Va., 
to transform an unfinished base- 
ment clogged with utilities into a 
functioning entertainment space 
complete with billiard room, 
den, and guest suite. 

Mars began his design by 
carving out different levels in 
the ceiling. These changes in 
level serve two purposes: They 
camouflage the ductwork and 
they delineate the basement’s 
different areas. In particular, 
Mars made the lowest and 
potentially most intrusive ceil- 
ing levels—which hide the 
bulkiest sections of ductwork 
and structure—into compelling 
visual elements that help orga- 
nize traffic routes below. 

A dropped, mahogany-cov- 
ered ceiling (height: 7 feet, 

6 inches) anchors the design. 

It marks the point where the 

billiard room, the den, the hall- 
continued on page 108 
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The complex ceiling 
design imposes order 
over the chaos of 
ductwork, wiring, 

and structure while 
defining the spaces 
in interesting ways 
with different ceiling 
heights. 


Illustrations: Rick Vitullo 
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Whatever they can dream up, you can build. Wish lists become reality. Gushing clients become your calling сага. Trex” Easy Care Decking” [Ге 
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way to the guest suite, and the 


mechanical closet intersect. 

Skewed in relation to the rest 2х BEINE 
of the floor plan, the dropped 
ceiling’s three corners direct 
attention (and traffic) toward 
the basement’s main living 
areas, and away from the closet. 

Mars employed another ceil- 
ing detail to disguise the duct- 
work and structural beam that 
cross the billiard room ceiling. 
He hid them inside two gyp- 
sum-board bands (height from ^A. d 
the floor: 7 feet, 4 inches) that l'l Risto 
radiate at right angles from INSULAT(ON 
an existing column. Like the ee” 
mahogany ceiling, these bands دآ‎ ud jamas 
help define circulation patterns 
below. 

The basement's main gather- 
ing spaces and the guest bed- 
room benefit from higher ceil- 
ings. Mars gave the billiard 
room yet more height and an 
eye-catching focal point by slic- 
ing a 52-inch-high section out 
from between the ceiling joists. 
He detailed this section with 
painted birch-face veneer ply- 
wood and specified 1/-іпсһ adt 
rigid insulation board above it а жен FACE = ie all 
to muffle noise. 

With careful planning, Mars 
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created an orderly system of got an idea? 

ceiling forms that respond to the | Mars used ceiling levels and finish details to help 

utilities above and to the archi- Share clever design and define and differentiate spaces: lower ceilings 

tectural spaces below. ra construction details with (gypsum board and mahogany) over the circula- 
your peers. Submit sketches, tion spaces and higher ceilings (gypsum board 

Rick Vitullo, AIA, is founder and construction drawings, and ane minaret ves ood) De иран 

principal of Vitullo Architecture descriptions to: Hands On, spaces. Rigid insulation inserted between the 


joists isolates the sound enough to allow the high 


Studio, Washington, D.C. residential architect, ceiling detail. 


One Thomas Circle, N.W., 
Suite 600, Washington, D.C. 
20005. 


Illustration: Rick Vitullo 
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YOU WON'T HAVE TO 
ASK YOUR CUSTOMERS 
TO ACCEPT LESSER 
WINDOWS - ALTHOUGH 
YOU WILL HAVE TO 
EXPLAIN THAT THEY'RE A 
BETTER VALUE. 


J 


| | 
| | 
| 


SAVING MONEY DOESN’T HAVE TO MEAN SETTLING FOR LESS. WHEN YOU INSTALL WINDSOR WINDOWS, YOU 
GIVE YOUR CUSTOMERS A HIGH QUALITY, DURABLE WINDOW THAT’S EASY TO INSTALL AND OFFERS LOTS OF 
OPTIONS. BEST OF ALL, BECAUSE THEY RE A BETTER VALUE, THEY LEAVE MONEY IN THE BUDGET TO ADD THE KINDS 
OF OTHER EXTRAS THAT HELP SELL HOMES. Circle no. 27 
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Factory-primed 
kiln-dried tight knot 
Western Red Cedar 


SEND FOR A 
_ FREE SAMPLE 


Phone toll-free: 


1-888-SKOOKUM 


or order on our website: 
www.skookumlumber.com 
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jee Spot In A Whole New Light 


ighting System from Sea Gull Lighting, your clients will see their homes in a whole new light, too. 
2 tains an exceptionally broad range of high-quality lighting products and components for use 
е patented component system utilizes many energy efficient light sources апа lamp types. 


> 4 3 

<. The Ambiance Landscape Lightin 
virtually any eio» lig tif 

The unique design x safe, 


Miniature, safe and operating at pennies a day, there is no better choice for outdoor lighting than the Ambiance” Landscape Lighting System. 
And no better way to see Spot in a whole new light. 


For distribution and product information, call 1-800-347-5483 or visit the Sea Gull Lighting web site at: www.seagulllighting.com 


N MBI LIGHTING SYSTEM, 
f 
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301 West Washington Street * Post Office Box 329 * Riverside, New Jersey 08075 Circle no. 20 


Your Feature іп 


architect 


The Ultimate 
Opportunity 


Your company is featured in 
residential architect. Share this 
honor with your clients and associ- 
ates through professional custom 
reprints—marketing materials that 
are as unique as your designs. 

* Include with marketing 
materials, proposals, and plans 
Display in your office 
Distribute at trade shows 
and events 
Create a direct mail piece 
Reinforce your professional 
standing with clients 


To order reprints of your company's 
feature from this issue call 
Libby Ellis (202) 736-3446 


Minimum order 500 reprints 
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ШШЕ More 
ШЕШЕ 
Building Protucts 
and Nearly 3,000 
Companies `, 


(T) TRIM-TEX ZOD 
RIGID VINYL DRYWALL ACCESSORIES 
Magic Corner is now available in a convenient kit containing: 120 ft. roll of Magic Corner, installation tool 


and 847 spray adhesive. Make perfectly straight lines with no butt joints or cracks on any 90" or off-angle 
inside corner. MagicCorner is also available in the very popular 250ft. roll and 8,9 & 10 footlengths. 


BUILDER's 1999 
Buyer's Guide 
The perfect place to 


research supplier options 
for your next project. You 
can find the manvfacturer 
or product that best suits 

your needs. 


Ш Manufacturer Index 
Contact information for nearly 
3,000 manufacturers 

Ш Product Index 
More than 13,500 products 
listed in twenty-nine color 
coded sections. 

Ш Brand Use Study 
BUILDER’S study reveals 
builders’ top brand picks. 


You can also find it fast online 
@ www.builder.hw.net/guide 


BUILDER’s 1999 
Buyer’s Guide is the 
most comprehensive 
guide in the industry. 
A builder’s best 
resource! 


800-874-2333 www.trim-tex.com 


Circle no. 299 


Do Your 
Plans Call for 


CERTIFIED 
VINTL SIPING ? 


By specifying vinyl siding that has been 
independently certified to pass tough 
ASTM performance standards, you'll 


ensure the beauty of your design 

for years to come. Call 
1-888-FOR-VSI-1 
or visit VSI at 
www.vinylsiding.org 
for a complete list 


of certified products. 


CERTIFIED 


| 


SPONSORED BY THE 
VINYL SIDING INSTITUTE 
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Looking for just the right house plan? 


Your Source for Planning and Building a Home 


Put S 


Check Out 
Our Plan Of 


Search hes e The Week 


Our Database 
| | Buy Your Plan 
Online 


Consult our 
Home Planning 
Information 

Center 


= MT 


Part of the Home Building and Remodeling Network 
www.hbrnet.com 


LEARLY A BREAKTHROUGH ¥ 


LEARLY U-LINE 


parkling, crystal clear ice. Utilizing 
ا‎ ча state-of-the-art ice- -making 


technology, U-Line's CLR60 Ice Maker offers: 


Ф Up to ӨО pounds of ice production daily — 
the highest of any residential ice maker 


4 Quietest operation in the industry 
@ An easy, fast, self-cleaning process 


> Complementing U-Line’s 
family of built-in 


refrigeration products 


SE 
Ge 


UsLINE 


es 
CORPORATION 


15-inch Width 
8000 М. 55TH ST. е P.O. Box 23220 е“ MILWAUKEE, WI 53223 * 414/354-0300 * FAX: 414/354-7905 * WEB SITE: www.u-line.com 
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Your plans are drawn. Your design is complete. 

But, how well is it ventilated? Ask Cor-A-Vent, 

the ridge vent experts. We pio- 

neered the "Roof Over" ridge 

vent business in 1976, with our 

first patent. Since then, we've 

consulted with literally thousands of 

B design professionals, helping them to 

6, w specify the aesthetic and functional 

COR A- VENT benefits of concealed ridge ventilation. 

А" МР7 Proper attic ventilation helps 

py СОЁ” 7% A preserve the life of the roof and structure. 
“It also helps ensure the comfort of the occupants inside. 

Whatever your design calls for, from a hip roof to metal roofing, Cor-A-Vent has 


the application to fit your needs. Send us a copy of yon roof plans, and our 
technical dept. will do a take-off for specifying. IN 


SOLATUBE. 
THE 
MIRACLE 
SKYLIGHT” 


Today, customers are 


Specify Cor-A-Vent ridge and 
eave vents — the crowning 
achievement of your next project. 


Most special application details 
are available by phone using our 
24 hr. Vent-Fax™ . Also you can 
download the files from our 
website at www.cor-a-vent.com. 


ICBO# 4838 


The Leader in Innovative (771 Venit i 


COR- A-VENT, Inc. 
PO. Box 428 е Mishawaka, IN 46546-0428 


Phone: (800) 837-8368 Fax: (219) 258-6162 
www.cor-a-vent.com 


Cirlce no. 260 


demanding more affordable ways to 
illuminate their home interiors. With Solatube, The 
Miracle Skylight®, you can bathe any area in radiant, natural light at a 
fraction of the cost of conventional skylights. As the pioneer and world leader in 
tubular skylights, Solatube is an energy-efficient amenity that assures you of 
uncompromising engineering and unrivaled versatility. Compare Solatube 
with any other skylight. You'll see nothing else performs like it for brightening 
dark interiors, or pleasing your customers. 


© Adjustable tubing design allows for installation 
e Available in 10", 14" and 16" diameters. around attic obstructions. 
* Revolutionary design and space-age materials 


ensure maximum light collection and transfer. 


ө Easily installs in about 2 bours without 
major construction. 


e Full range of commercial/residential product 
sizes and flashings. 


© Integrated light kits and ventilation kits available. 
* 10-year product warranty 


For more information, call 


800 966 7652 $5 


E 1 SOLATUBE. 


Dealewiactaller Inquiries Welcome 


www.solatube.com 
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rmm OF m Future CD- ROM | 
| 


THE SOLUTION is quick, easy and inexpensive. ** 


SE THE FUTURE OF HOUSING — 


IT’S NEVER BEEN EASIER, The QD2000® 
Auto-Feed Screw System is ergonomically 
friendly, eliminates fastener waste and drives 
screws with labor saving speed. 


Quik Drive offers fasteners for drywall, decks, 
steel framing, tile underlayment and more. 


Circle no. 86 


Avik rive 


THE LEADING AUTO-FEED SCREW SYSTEM 4 / 


A big attraction at the 1998 International 
Builders’ Show, this home brings together 
forward-thinking design, new products and 
‚ Innovative construction techniques. See 


for yourself why this Home of The Future 


W its ЕНЕ ШИШ 


1-888-784-5663 » www.quikdrive.com 


7 will influence the way homes are 


designed and built for years to come. 


/ E Z 2 

б е ж 
4 

ү. | 
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Home of The Future б 
CD-ROM | 


ORDER TODAY 

Call 1-800-241-BLDR 

Just $19.95 plus $5.00 

for shipping and handling 


Some things just aren't worth 3 
sacrificing. Like the quality of || 
your work, and the pride you f 
take in every home you design 

апа build. With Regency 
Fireplace Products, now you can 

be proud of the fireplace you 
choose. Regency makes it easy, 
delivering the performance, style 

and quality you expect from 

other household appliances. 

Take the P36 direct vent fireplace 

-- a standard 30,000 BTU firebox 

with more than 25 different looks 

to suit any project. All backed by 

a limited lifetime warranty. Now 

your hearth can be as unique as 

your home. Call, fax, or e-mail us 

today for more information. 


CD-ROM INCLUDES: 


Е Everything you want to know about the construction 
specs and building products used 


Е Virtual reality tours and interviews with 
the key players on the project 


Е Features the actual ArchiCAD project file 


Е Compatible with hoth PC and Macintosh platforms 


ЕЕ Menu driven format makes it easy-to-use 


wi 
Ww 
Henley Wood, Ine: 


GRAPHISOFT P 


FIREPLACE PRODUCTS 


Brought to you hy: BUILDER — Housing s #1 Business Magazine 


ге + Fadl) 946-0449 Will egency-fire.com 
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Now buying gifts for the grandkids is a whole lot easier with the U.S. Treasury's new 
EasySaver Plan for U.S. Savings Bonds. Sign up once and automatically purchase U.S. 
Savings Bonds from your checking or savings account. You simply select the amount, the 
recipient, and the purchase dates. EasySaver is a safe and easy way to build their savings. 
For a Free Brochure & Enrollment Form, Сай Toll-Free Sing Money ust Got Easier 


І-8 77-81-7283 www.easysavengov 4 = 


they Code 010 & public service of His publication X | 


Companies 


BUILDER’s 1999 
Buyer’s Guide 
The perfect place to 
research supplier options 
for your next project. You 
can find the manufacturer 
or product that best suits 
your needs. 


Ш Manufacturer Index 
Contact information for nearly 
3,000 manufacturers 

E Product index 
More than 13,500 products 
listed in twenty-nine color 
coded sections. 

Ш Brand Use Study 
BUILDER'S study reveals 
builders' top brand picks. 


You can also find it fast online 
@ www.builder.hw.net/guide 


BUILDER’s 1999 
Buyer’s Guide is the 
most comprehensive 
guide in the industry. 
A builder’s best 
resource! 


www.concretehomes.com 


Whether you’re an architect, home builder 

or potential home buyer, here's solid 

information on using Insulating Concrete 

Forms (ICFs), Concrete Masonry and 

Aerated Concrete for above-grade walls, 

plus other innovative concrete 

technologies for floors, decorative 

trim, siding, roofing, driveways | 


and patios. | 
1-888-333-4840 
Get Concrete Answers 


for Residential Construction 


You'll learn all the 
advantages and benefits 
of energy efficient, 
beautiful concrete homes 
... built to last in апу 
environment. And you'll 
discover all the technical 
assistance and other 
resources available 
through the Portland 
Cement Association. 


PORTLAND CEMENT ASSOCIATION 
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WHERE THE HOUSING INDUS- 


өле PERRY 


TRY DOES BUSINESS Am КЕ rm 


x 


http://www. hbrnet. сот Тие Home ІШІН МШШ: NETWORK А, 


WWW. HBRNET. COM Hanley Wood, ine. 


Taree „е 27696 
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75% of Wood Quality Problems 
are Moisture Related* 


aam ы.‏ د و 


i Е 


“So 


“Hardwood Problems” 


Specifying KD Lumber is only the start... 


oisture content (MC) in all wood changes with its environment. 

MC must be controlled when purchasing and using softwood 
for framing and finishing, and when purchasing and installing 
hardwood cabinets, doors, trim and flooring. MC is the cause of most 
wood quality problems (and related customer complaints) in new 
construction. Prevent them before they occur by using and specifying 
‘Wagner moisture content measurement meters. 


Rugged, easy to read and 
operate precision instrument. 
One year warranty. 


Model L606 


Operating instructions, species 
adjustment tables and Wagner 
customer satisfaction staff can 
answer all of your questions. 


ЧН Batteries, instrument case апа 
HEUS ne complete instructions included. 
SMETER/N . 


* Call for a free industry study: WAGNER 
ELECTRONICS 


1-800-944-7078 


Eliminating Wood Problems 
Visa, MC, Amex Accepted! By Prof. Eugene Wengert “Тһе Moisture Meter People” 
WADA Eom Circle no. 286 © 1999 Wagner Electronic Products, Inc. 


WHAT FUTURE SURVIVORS 
KNOW ABOUT... 

THE STATE OF BUILDING 
PRODUCT DISTRIBUTION 
CHANNELS 


Building products are the lifeblood of the 
residential construction industry and how 
they move from manufacturer through 
distribution to builders and remodelers 
impacts the profitability of every house 
built or remodeled. 


In this groundgbreaking research, Price- 
waterhouseCoopers conducted 

over 200 in-depth interviews with 
remodelers, home builders, dealers / 
retailers, distributors / wholesalers 

and manufacturers and convened two 
industry roundtables to document the 
changing trends in building products 
distribution. 


It’s one-of-kind research, sponsored by 
PROSALES, REMODELING and BUILDER 
magazine, the three key industry 
publications serving dealers /distributors, 
wholesalers, builders and remodelers. 


What you'll get 


= The eight major trends affecting the 
building product 
distribution channel 


© The forces driving those trends 
— Who will win and who will lose 


— What conflict among the players in 
the channel means to you 


ORDER YOUR COPY NOW! 


Call, mail or fax your order to: 
Hanley-Wood, Inc. 
Reprint Department 
One Thomas Circle, N.W., 
Suite 600 
Washington, DC 20005 
Attn: Libby Ellis 


Fax: 202-785-1974 
202-736-3446 weekdays 
between 9 a.m. and 5 p.m. EST 


T $995 + $3.75 shipping* 
Total $ 


Please provide us with your name, 
address, telephone number, credit card 
number and expiration date. 


* To order more than one copy, please 
contact us. 


: | you're the | T 
` eme who's 
| learned 
the most. 


PEACE | 
CORPS 


How far are you willing to 
go to make a difference? m 
WWW. peacecorps.gov 


Your Feature "arch | te С 


t 


The Ultimate Opportunity 


Your company is featured in residential architect. Share this honor with your clients and associates 
through professional custom reprints—marketing materials that are as unique as your designs. 


* Include with marketing materials, proposals, and plans 
* Display in your office 

* Distribute at trade shows and events 

* Create a direct mail piece 

* Reinforce your professional standing with clients 


To order reprints of your company's feature from this issue call Libby Ellis (202) 736-3446 


Minimum order 500 reprints 


Architectural Xccents 


Urethane Millwork by Style-Mark, Inc. 


Our 25 years in 

business, com- 
бн bined with fast, 
СИЕ A courteous and 
reliable service, make 
Architectural Accents® the 
first choice of architects, 
builders and homeowners 
worldwide. 


High style with easy installa- 
tion and low maintenance 
reveal Architectural Accents® 
advantages over wood and 
plaster. 


See for yourself how 
Architectural Accents® clean 
lines, sharp detail, consistent 
density, and smooth finish 
stand out when you com- 
pare it with other urethane 
millwork. 


The Architectural Accents® 
product line includes thou- 
sands of standard products 
as well as custom manufac- 
tured profiles to meet your 
special project needs. 


Call for a free Registered 


| Product Specification 


Manual and DWG/DXT files. 
Circle no. 265 


5 Style -Mark 
Ii e ] N' (7. sumo 
il] WE MAKE HOMES UNFORGETTABLE. 
960 West Barre Road * Archbold, OH 43502 


419/445-0116 • 800/446-3040 
Fax 419/445-4440 
http://www.style-mark.com 
Copyright © 1999, Style-Mark, Inc. All rights reserved. 
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Natural North Country slate roofing. Durable, 
timeless, from the finest quarries in the world. 
But getting it is only one part of the equation. 


The application, the design, the installation are 
also critical. 


At North Country Slate, we wrote the book on what to 


consider when you’re considering slate. Including the 
opportunities and the potential pitfalls. It will help 
ensure that the builder and the owner appreciate at the 


end of the day, what you conceived in the beginning. 


Call for our free Guide today. 


It's just one of the ways we're helping to bring your vision to life. 


аа orth Country Sa E 
Lo — mrs ) North Country Slate 


Tel: (416)724-4666; Toll-Free: 1-800-975-2835; www.ncslate.com 
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Looking for just the right house plan? 


Our Database Our Home Our Plan Of Online 
Planning The Week 
Information 
Center 


la 
| 
ШИШ 
Part of the Home Building and Remodeling Network 
www.hbrnet.com 


120 www.residentialarchitect.com residential architect / september - october 1999 


special advertising section 


cad » computer shop 


a Tam 
T ARCHITECT 


.is the fastest, easiest way to design, draw and create 
buildings from start to finish. It is light 9 
ahead of its time and puts = 
the competition to shame.” 


Wayson Chong, Architect, А.!.А. 
Professor of Architecture 12 
University of Hawaii 


Meet the Professional 
Version of 3D Home 
Architect™, (Winner of PC 
Magazine's Editor's Choice 
Award three years running.) 
Your competition is using 3 
Chief Architect to create full Z 
working drawings and close 
more sales faster than you 


j  — | || ever thought possible. 1-300-482-4433 


| 3D Home Architect" M is vv by ART, Inc. www.c h iefa re h .com 


ART | and is a trademark of Braderbund Software, Inc. 
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"TT for just the right house plan? 


Your Source for Planning and Building a Home 


Search Consult Check Out... Buy Your Plan 


Our Database Our Home Our Plan Of = Online 
Planning The Week 
Information 
Center 


=== big 


Part of the Home Building and Remodeling Network 


www.hbrnet.com RA 9/99 


special advertising section 


CHADSWORTH 5 1.900. COLUMNS: 


ман 
T 


www.columns.com 


Voted No. 1 Preferred Brand in U.S. 


Woop 
POLYSTONE™ 
FIBERGLASS 


Columns, pillars, pilasters, posts 
* Worldwide shipping 
* Competitive prices 
* Interior/exterior 
* Job-site delivery 
* All sizes 


Exclusively specified by 
WILLIAM E. POOLE DESIGNS 


IDEA BOOK $15 soft cover, 


$25 hard cover. Includes Columns Product 


Portfolio. Columns Product Portfolio $5. 
FREE FLIER. 


1.800.486.2118 
Historic Wilmington, NC 


Telefax 910.763.3191 
Atlanta * London 
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COLUMNS. 
BALUSTRADES, & 
MOULDINGS, ETC. 


EX ° Fiberglass Columns 
ЎЎ • Marble/Resin Columns 
* Wood Columns 

* Synthetic Stone Columns 
& Balustrades 

* Cast Stone Balustrades, 
Columns & Details 

* Polyurethane Balustrades 
& Mouldings, etc. 


For a quotation or 

free literature call: 
800-963-3060 

or visit our website at 
www.meltonclassics.com 
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[бє WORTHINGTON 
(OF your source for fine architectural details 


www.architectural-details.com * worthingtonsales@usa.net 


Let Worthington add t the right touch to 
your next Kitchen Design Project. 
Columns, medallions, moulding, car- 
touches, brackets, corbels, pilasters, 
glass tabletops and table bases can add 
architectural detail to your project. 


FREE CATALOG 
1-800-872-1608 
Fax 1-334-566-5390 
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Shown: Crown and dentil cornice moulding. 
Classic fluted wood columns with poly 
Scamozzi capitals and a wood torus. 


product literature 


RESIDENTIAL URINAL 


First Discreet Urinal е Saves Water 


10 Ounce Flush е Hides In The Wall 
No More Mess 


Great For Home * Shop 
Garage © Basement е Office 


Easy To Install 
Builder Introductory Offer 


Order Line / Toll Free: 
1-888-228-6900 


MISTER MISER 


4901 North Twelfth Street e Quincy, IL 62301 
Ph: 217-228-6900 FAX: 217-228-6906 


@ Circle No. 402 


E-MAIL: info@MisterMiser.com 
WEB SITE: http://www.MisterMiser.com 


S inni 
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Summit Door, Inc. 
Custom wood sectional garage doors. 
Unlimited variety of wood species and 
design possibilities. Create your own 
design or choose one of ours. Available 
through our dealer network or direct to 
the builder. Call our office or fax us your 
blueprint. Toll free (888)SMT-DOOR. 

Fax (909)272-6367. 

Visit us at www.summit-door.com. 
Circle No. 405 


special advertising section 


product literature 


Deckrite, an international manufacturer of exterior flooring systems, has introduced a new 
decking concept for residential and commercial swimming pools, patios, walkways, 
stairways, and balconies. It is made from a composite layer of durable reinforced PVC film 
that is waterproof, skid resistant, mildew resistant, and able to withstand heavy foot traffic. 
DeckRite is easy to install, maintain, and features an exclusive Limited Warranty. 
Deck Rite is headquartered in North Little Rock, AR. 


For further information call toll free (888) 450-DECK or visit the DeckRite web page: 
http://www.deckrite.com * Circle No. 406 


ROYAL RAISES THE STANDARD 
FOR STRENGTH AND PERFORMANCE 


W/ND/ OK 


SYSTEM 240. 


Royal Woodland vinyl siding Е ie 22 Royal Woodland also features 
offers the natural richness the innovative WindLok 

of a cedar woodgrain surface ' 2222 System 240 for a more rigid 
with a low gloss finish. : | and secure fit. The result is a 
Available in 12 and 16 foot «uniform wall with a harmony 
lengths and 14 of today's i | v of smooth, clean lines that 
most popular shades. г) enhance any architectural style. 


Areinforced, double-thick nail hem and a newly 
designed lock provide superior wind resistance 
= and rigidity. In fact, the innovative WindLok 
` System 240 is able to withstand hurricane 
force winds. 


"ЖЕ Royal Building Products 


1-800-387-2789 
www.royalbuildingproducts.com Circle No. 408 


There is not a better 


Screen-Tight" “% 
Porch-Screening System 
В Low maintenance. 

Е Never needs painting. 

Е Easy to install, repair, and replace. 


Е No rusty nails, staples or 
saggy screens. 


Е Durable outdoor grade vinyl. 

Е Colors: White, Gray, Beige, Brown 

Е Perfect for 2x4, 4x4 frame construction. 
Е Мо mitering! 

Е Rescreening is а 
"snap"! 


1-800-768-7325 
www.screentight.com 


Circle No. 407 Porch Screening System 
US Patent 4899797 


SlenderLight 


For what you're used to paying for just 
the bulb itself, Outwater offers its 
thinnest fluorescent light ever with the 
slimmest price going! Designed to 
readily fit into all of those "hard to light" 
places that previously could not be 
illuminated, the SlenderLight comes 
complete with the following features: 
an individual on/off switch with instant 
starting, a cool white fluorescent bulb 
rated up to 8000 hours, a protective bulb 
cover, an electronic ballast, modular 
plug-in capability and includes all mount- 
ing hardware and screws for a perfect, 
effortless installation. Available in 
3 sizes: 15-13/16", 20-13/16" and 24-13/16" 


Call 1.888.0UTWATER 
Website: www.outwater.com 
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North American 
Hardwoods 

The Hardwood Council provides practical 
information to specifiers of North American 
hardwood products through “ Tips and 
Techniques.” This series of ten technical 
brochures, also available on CD-ROM, is 
designed to increase knowledge of hardwood 
species and applications. The Council also 
offers a program based on Tips #10: The Book 
Behind the Look, for architects to earn AIA/CES 
credits. To obtain a copy of the CD-ROM, 

Tips 11-10 or the AIA/CES test, contact the 
Hardwood Council: 412-281-4980 or 
www.hardwoodcouncil.com. Circle Мо. 410 


It's amazing the difference a Boen 
Hardwood floor can make in almost 
any room. It can be installed in a day. 
That's the Boen difference. For more 
information write: 


Boen HARDWOOD FLOORING 
350 HoLLiE DRIVE 

Bow es INDUSTRIAL PARK 
ManriNsviLLE, VÀ 24112 


www.boen.com 9 Circle No. 411 


WE'LL GIVE YOU A FLOOR 


LIKE No OTHER THE WORLD Has 
EVER WALKED UPON. 


Your choice of flooring is a reflection of 
who you are; of how you live, and what 
you hold dear. Wide Plank 
International creates exquisite wide 
plank floors in Old Growth Eastern 
White Pine, Southern Long Leaf Heart 
Pine, traditional hardwoods and re- 
sawn antique woods.With uncommon 
personal service, we custom make your 
floor to your specifications. You choose 
the wood, the character of the grain, 
board widths and lengths, and the fin- 
ish. We do the rest. A floor isn't just 
something you walk on. It's something 
you live with. 
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WIDE PLANK 
INTERNATIONAL FLOORING, INC. 
, МҮ.10128 e 1-212-426-7505 e www.wideplank.com 


427 East 90th Street e New York 


/ A 
Enkeboll Designs 
©96-99 
An extensive array of architectural ele- 
ments carved in solid wood. Product 
catalog shows capitals, corbels, mold- 
ings, onlays, panels, etc. Available in 
maple and red oak. 
Spiral Catalog $20.00 Special Binder 
$30.00 
Complimentary brochure available. 
16506 Avalon Blvd. 
Carson, CA 90746 
Tel (310) 532-1400 • Fax (310) 532-2042 
www.enkeboll.com 
Circle No. 412 


Western Woods Use Book 


WWPAS Western Woods Use Book is the 
preferred wood frame reference manual 
among architects, builders, and lumber 
specifiers. The fourth edition includes 
Western species and grading information, 
as well as design values. Also included are 
beam design tables for dimension lumber 
and timbers, column tables, mechanical 
connections, new column and beam design 
software and much more. Now available for 
$49.95. For more information by fax, call 
(732) 544-2876. Circle No. 414 


FRAMING IS Е-2 


Framing a house is "E-Z" with 
Willamette Industries’ E-Z Frame® 


System, high-quality engineered wood 
products with guaranteed consistent 
performance and availability at com- 
petitive prices. The system includes 
StrucLam® LVL, StrucJoist? |-Joists, 
Willamette Classic/Premier/Premier 
Plus Glulams" and E-Z Rim? Board. 

Call 1-800-887-0748 ext 400 for more 
information and a free Guide to Better 
Built Homes. Willamette Industries, Inc. 
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Curved Staircases Stair Parts 


Wy W.Stairworld.com 
free Catalogue CAD Files 
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~ Cost Effective 
Napol B-Vent 
ЧАР! ] poleon en 
"UB — Gas Fireplace 
A full-sized, cost-effective and decorative 
gas fireplace, the GB20 is perfect for those 
situations where installation requirements 
go beyond the parameters of a direct vent 
fireplace. The GB20 operates on clean- 
burning, economical natural gas or propane. 
Enjoy a clear, unobstructed view of a natural 
fire created by Napoleon's "Yellow Dancing 
Flame" burner system and exclusive 
PHAZER™ logs. 
Wolf Steel Ltd. * Tel: 705-721-1212 
Fax: 705-722-6032 www.napoleon.on.ca 
email: ask@napoleon.on.ca 
Circle No. 416 
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VINYL PORCH Posrs 
AND RAILING 


Weight 
Load 
Tested at 
5000 lbs. 


Post 
mu 104" Long 


Can Ship 
UPS 


Colonial Style 


QUALITY FENCING & SUPPLY 
New Holland, PA 17557 


1-800-633-7093 
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Faux Brick 

Stencil Finished Concrete 
Continuing a Tradition of 
Craftsmanship 

Leading manufacturer of supplies for 
stencil concrete. 20 stencil patterns — 
used with color hardener on new con- 
crete or resurfacing systems on existing 
concrete. 20 color hardeners — 6 release 
agent colors. Will custom manufacture 
to your specification. Granite, slate and 
salt finish textured rollers. 

For quotes and information, contact 


Artcrete, Inc. 
Tel. 318-379-2000 * Fax 318-379-1000 


www.fauxbrick.com 
Circle No. 419 
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Royal Corinthian, Inc. offers premium synthetic 
columns and balustrade systems. 
% Jobsite delivery. % Durable and long-lasting for both interior and exterior applications. 
Wide variety of sizes, styles, and finishes. % Custom orders. 
% Patent pending balustrade system, which was designed by engineers, is easy to install. 


For more information call 888-265-8661 or visit us on our website at www.royalcorinthian.com. 
Circle No. 420 


ARCHITECTURAL 
KITCHEN RANGE HOODS 


Let us build a masterwork for you 


iwww.abbaka.com 


ABBAKA?* 


PHONE 800-548-3932 * FAX 800-548-3930 


Completely seamless creations in copper, brass and stainless. 
8 exclusive designs or completely custom from your original concept. 
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New Ideas for Closets 
& Wardrobes 

Super Lift is a hydraulic telescoping 
mechanism for clothing storage. It can 
be easily installed to the side walls of a 
cabinet or directly to the wall. Also avail- 
able are closet rods & supports, shoe 
racks & boot holders. 

Wood Technology, Inc. 

(800) 231-9522 • Circle No. 421 


WOOD INC. 
ECHNOLOGY 


DECORATIVE AND FUNCTIONAL CABINET HARDWARE 


All-In-One Non-Venting 
Washer/Dryer 
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COMPACT 
DISHWASHER 


RICHLUND ENTERPRISES 
(504) 229-3252 608 3rd St. 
FAX (504) 229-4956 Kentwood, LA 70444 
www.Richlundenterprises.com • Circle No. 423 


Setting the National Standard 


Contact Spectrum toll-free at 800-678-7077, 
e-mail glennj@spdesign.com or 
visit us on the Web at 
www.spdesign.com/resident.html. 
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VENTILATE ALL BATHS WITH ONE QUIET 
FAN. ALDES' MPV fan is designed for 
multiple and extensive duct runs. Remote 
mounting of fan assures almost silent 
operation. Up to 6 exhaust points at 50 
cfm each. Equipped with a continuous 
duty motor, the MPV may be used also to 
provide IAQ Ventilation. SuperQuiet, 
Powerful & Versatile. 3 year Warranty. 
Cost Effective. American Aldes 
Ventilation Corp. 4537 Northgate Court, 
Sarasota, Fl. 34234. Call 1-800-255-7749 
www.americanaldes.com 
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Building? Remodeling? 

If so, consider planning for the future by installing a Waupaca Elevator that is designed to fit your 
decor. A Waupaca Elevator means comfort, convenience, mobility, and safety. DON'T BE CAUGHT 
UNABLE TO REMAIN IN YOUR HOME IN CASE OF ACCIDENT, ILLNESS AND/OR AGE. Our custom 
capabilities assure there is an elevator to fit your needs. For further information contact: 


wu Waupaca ELEVATOR Co. 


ELEVATOR company.inc, 1050 So. GRIDER Sr. 
Specify the Specialists™ APPLETON, Wisconsin 54914 


Tel: 1-800-238-8739 е Fax: 1-920-991-9087 е Circle No. 425 


CHAMFER BEAD 775272: 
in "Drywall Art" 


"Oo" 
"9.79 
90 


і 


Home owners are always looking for that 
"special" finishing touch and the new 
45° Chamfer Bead offers you that opportunity. 
Achieve dramatic special effects in finishing any drywall detail, limited only by your 
imagination. As with all our industry leading rigid vinyl drywall accessory products, 
the new 45° Chamfer Bead is designed and produced from the finest quality materials. 
Write, call, fax or check our web site and get the facts on all our 200 leading edge products. 


TRIM-TEX INC. ғ 3700 WEST PRATT AVE • LINCOLNWOOD, IL 60712-2508 
PHONE 1-800-874-2333 е FAX 1-800-644-0216 е web:www.trim-tex.com 
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RIGID VINYL DRYWALL ACCESSORIES 
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square deal 


eric haesloop encounters the brilliant geometry of an italian piazza. 


V 


Photo: Eric Haesloop 


first saw the Piazza San Ignazio, a small baroque and curving facades, the smaller entry areas become out- 
square in Rome, in a slide presentation in graduate door anterooms for the larger open space, blurring the dis- 
school. I was intrigued by the way the Neapolitan tinction between what is inside and outside. The buildings 
architect Filippo Raguzzini had shaped modest resi- are a framework for the church and sky. 
dential buildings around the front façade of the church of Though the buildings are simple, the diagram and 
San Ignazio to create an intimate set of spaces. I admired resulting experience are anything but modest. Recalling the 
its ingenious plan organization based on three ellipses. pleasure of discovering the piazza, first abstractly and then 
However, when I was able to visit the piazza in person, concretely, І am reminded of the experiential richness that 
it was the gradual revelation and fine scale of the spaces, can come from a clear and thoughtful framework. ra 


the unanticipated diagonal views, and the experience of 
eric haesloop, aia, is a principal of the san francisco firm 


discovery that truly amazed me. Outlined by the cornices turnbull griffin & haesloop. 
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